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DISTANCE EDUCATION 

COMMON FOR M.B.A./M.B.A. (G)/IB/B and F/ 
CS/PM/HM/HRM/T/EM/RM/TM/LM/ 

CM/FM/MM/SM/P&OM/Co.op Management DEGREE 
EXAMINATION, MAY 2025. 

First Semester 

MANAGEMENT PRINCIPLES AND PRACTICES 

(CBCS 2018–19/2023–24 Academic Year onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions 

1. Define Management. 

 ÷©»õsø© Áøμ¯Ö. 

2. Write the nature of Planning. 

 vmhªh¼ß ußø©ø¯ GÊxP. 

3. Define Decision Making. 

 •iöÁk¨£øu Áøμ¯Ö. 

4. Define global organising. 

 E»PÍõÂ¯ JÊ[Pø©¨ø£ Áøμ¯Ö. 

5. What are line and staff functions? 

 Á›ø\ ©ØÖ® £o¯õÍº ö\¯À£õkPÒ GßÚ? 
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6. State the uses of communication. 

 uPÁÀ öuõhº¤ß £¯ßPøÍU TÖP. 

7. Differentiate Leader Vs. Manager. 

 uø»Áº Vs ÷©»õÍº ÷ÁÖ£kzvU PõmkP. 

8. Define Oral Communication. 

 Áõ´ÁÈ uPÁÀ öuõhº¦ Áøμ¯Ö. 

9. Write any two techniques of effective co-ordination. 

 £¯ÝÒÍ J¸[Qøn¨¤ß H÷uÝ® Cμsk ~m£[PøÍ 
GÊuÄ®. 

10. What is Six Sigma? 

 ]Uì ]U©õ GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11.  (a) Discuss evolution of Management.  

   {ºÁõPzvß £›nõ©zøu¨ £ØÔ ÂÁõv. 

Or 

 (b) Describe the steps involved in the Planning process. 

   vmhªhÀ ö\¯À£õmiÀ EÒÍ £iPøÍ ÂÁ›. 

12.  (a) Explain the steps involved in the selection process. 

   ÷uºÄ ö\¯À£õmiÀ EÒÍ £iPøÍ ÂÍUSP. 

Or 

 (b) Distinguish formal and informal groups in 
organisation. 

   {ÖÁÚzvÀ •øÓ¯õÚ ©ØÖ® •øÓ\õμõ SÊUPøÍ 
÷ÁÖ£kzxP. 
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13.  (a) Describe the concept of Maslow theories of 
motivation. 

   E¢xuÀ £ØÔ¯ ©õì÷»õ ÷Põm£õkPÎß P¸zøu 
ÂÁ›. 

Or 

 (b) Distinguish centralisation and decentralisation. 

   ø©¯¨£kzuÀ ©ØÖ® £μÁ»õUPø» ÷ÁÖ£kzxP. 

14.  (a) Critically examine trait theory of Leadership. 

   uø»ø©zxÁzvß £s¦U ÷Põm£õmøh Â©º\Ú 
Ÿv¯õP Bμõ´P. 

Or 

 (b) Critically examine different methods of performance 
appraisal. 

   ö\¯ÀvÓß ©v¨¥miß £À÷ÁÖ •øÓPøÍ Â©º\Ú 
Ÿv¯õP Bμõ´P. 

15.  (a) Explain the functions of control techniques. 

   Pmk¨£õmk ~m£[PÎß ö\¯À£õkPøÍ ÂÍUSP. 

Or 

 (b) Write a short note on Benchmarking and balanced 
score card. 

   uμ¨£kzuÀ ©ØÖ® \©{ø» ©v¨ö£s Amøh £ØÔ 
J¸ ]Ö SÔ¨ø£ GÊuÄ®. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions 

16. Discuss about various types of Planning. List out 
planning principles. 

 £À÷ÁÖ ÁøP¯õÚ vmhªhÀ £ØÔ ÂÁõv. vmhªhÀ 
öPõÒøPPøÍ £mi¯¼hÄ®. 
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17. Critically examine the functions of formal and informal 
groups in organisation. 

 {ÖÁÚzvÀ •øÓ¯õÚ ©ØÖ® •øÓ\õμõ SÊUPÎß 
ö\¯À£õkPøÍ Â©º\Ú Ÿv¯õP Bμõ´P. 

18. Explain various methods of Training with examples. 

 £À÷ÁÖ £°Ø] •øÓPøÍ GkzxUPõmkPÐhß ÂÍUSP. 

19. Describe the barriers of effective communication. 

 £¯ÝÒÍ uPÁÀ öuõhº¦UPõÚ uøhPøÍ ÂÁ›. 

20. Examine new perspectives in business process 
reengineering. 

 ÁoP ö\¯À•øÓ ©Ö^μø©¨¤À ¦v¯ •ß÷ÚõUSPøÍ 
Bμõ´P. 

———————— 
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DISTANCE EDUCATION 

COMMON FOR M.B.A./M.B.A. (G)/IB/ 
B & F/CS/PM/HM/HRM/T/EM/RM/TM/LM/CM/FM/MM/SM/ 

P & OM/Co.op Management DEGREE EXAMINATION,  
MAY 2025. 

First Semester 

ORGANISATIONAL BEHAVIOUR 

(CBCS 2018 – 2019 / 2023 – 2024 Academic year onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define Organizational Behaviour. 

 {ÖÁÚ |hzøuø¯ Áøμ¯ÖUPÄ®. 

2. List any two challenges in Organizational Behaviour. 

 {ÖÁÚ |hzøu°À H÷uÝ® Cμsk \ÁõÀPøÍ 
£mi¯¼kP. 

3. What are the elements of personality? 

 BÐø©°ß TÖPÒ ¯õøÁ? 

4. Name the components of attitude. 

 ©Ú¨£õßø©°ß TÖPøÍ ö£¯›kP. 

5. Mention two sources of power in an organization. 

 J¸ {ÖÁÚzvÀ Cμsk AvPõμ Buõμ[PøÍU 
SÔ¨¤hÄ®. 
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6. Define Emotional Intelligence. 

 Enºa] ~snÔøÁ Áøμ¯ÖUPÄ®. 

7. Outline the importance of group cohesiveness. 

 SÊ J¸[Qøn¨¤ß •UQ¯zxÁzøu _¸UP©õP 
ÂÍUSP. 

8. What is Organizational Politics? 

 {ÖÁÚ Aμ]¯À GßÓõÀ GßÚ? 

9. State two consequences of organizational conflict. 

 {ÖÁÚ •μs£õmiß Cμsk ÂøÍÄPøÍU SÔ¨¤kP. 

10. What do you mean by Organizational Culture? 

 {ÖÁÚ P»õa\õμ® GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11.  (a) Explain the models of Organizational Behaviour. 
   {ÖÁÚ |hzøu°ß ©õv›PøÍ ÂÍUSP. 

Or 

 (b) Describe the relevance of Management functions to 
Organizational Behaviour. 

   ÷©»õsø© ö\¯À£õkPÒ ©ØÖ® Aø©¨¦ \õº¢u 
|hzøuUPõÚ öuõhºø£ ÂÁ›UPÄ®. 

12.  (a) Discuss the significance of Emotional Intelligence in 
an organization. 

   J¸ {ÖÁÚzvÀ Enºa] ~snÔÂß 
•UQ¯zxÁzøu¨ £ØÔ ÂÁõvUPÄ®. 

Or 

 (b) Compare and contrast formal and informal groups 
in an organization. 

   J¸ {ÖÁÚzvÀ •øÓ¯õÚ ©ØÖ® •øÓ\õμõ 
SÊUPøÍ J¨¤mk ÷ÁÖ£kzxP. 
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13.  (a) Explain the impact of organizational politics on 
employees. 

   {ÖÁÚ Aμ]¯À FÈ¯ºPÎß ÷©À HØ£k® 
uõUPzøu ÂÍUSP. 

Or 

 (b) Describe the techniques of managing organizational 
politics. 

   {ÖÁÚ Aμ]¯ø» {ºÁQUS® •øÓPøÍ 
ÂÁ›UPÄ®. 

14.  (a) Discuss the role of communication in an 
organization. 

   J¸ {ÖÁzvÀ uPÁÀ öuõhº¤ß £[QøÚ ÂÁõvUP. 

Or 

 (b) Explain the process of problem-solving and decision-
making. 

   ¤μa]øÚPøÍ wºUS® ö\¯À•øÓ ©ØÖ® 
•iöÁkUS® ö\¯À•øÓø¯ ÂÍUPÄ®. 

15.  (a) Discuss the causes of resistance to change in an 
organization. 

   J¸ {ÖÁÚzvÀ ©õØÓzvØPõÚ Gvº¨¤ß 
Põμn[PøÍ ÂÁõvUPÄ®. 

Or 

 (b) Explain the importance of Organizational 
Development interventions. 

   {ÖÁÚ ÁÍºa] uø»±kPÎß •UQ¯zxÁzøu 
ÂÍUSP. 
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss in detail the evolution, challenges, and 
opportunities in Organizational Behaviour. 

 {ÖÁÚ |hzøu ÁÍºa], \ÁõÀPÒ ©ØÖ® Áõ´¨¦PøÍ 
Â›ÁõP ÂÁõvUPÄ®. 

17. Explain in detail the role of motivation and job 
satisfaction in individual behavior. 

 uÛ|£º |hzøu°À FUSÂ¨¦ ©ØÖ® ÷Áø» v¸¨v°ß 
£[S £ØÔ Â›ÁõP ÂÍUSP. 

18. Critically analyze the sources of power in an organization. 

 J¸ {ÖÁÚzvÀ AvPõμ Buõμ[PøÍ Â©º\Ú Ÿv¯õP 
£S¨£õ´Ä ö\´P. 

19. Discuss the importance and challenges of organizational 
culture. 

 {ÖÁÚ P»õa\õμzvß •UQ¯zxÁ® ©ØÖ® \ÁõÀPøÍ 
ÂÁõvUPÄ®. 

20. Elaborately explain the strategies for managing 
organizational change. 

 {ÖÁÚ ©õØÓzøu ÷©»õsø© ö\´ÁuØPõÚ EzvPøÍ 
Â›ÁõP ÂÍUSP. 

  

———————— 
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DISTANCE EDUCATION 

COMMON FOR 
M.B.A./M.B.A.(G)/IB/B&F/CS/PM/HM/HRM/T/EM/RM/TM/LM/

CM/FM/MM/SM/P&OM/Co.Op.Mgt. DEGREE 
EXAMINATION, MAY 2025. 

First Semester 

MANAGERIAL ECONOMICS 

(CBCS 2018 – 2019/2023 – 2024 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define Opportunity cost. 

 Áõ´¨¦ ö\»Ä Áøμ¯Ö. 

2. Define Elasticity of Demand. 

 ÷uøÁ ö|QÌa] Áøμ¯Ö. 

3. Define Marginalism. 

 ÂÎ®¦ {ø»ø¯ Áøμ¯Ö. 

4. State the managerial uses of production function. 

 EØ£zv ö\¯À£õmiß ÷©»õsø©¨ £¯ß£õkPøÍU 
TÖP. 

5. What do you mean by Isoquant? 

 I÷\õSÁõsm Gß£uß Aºzu®  GßÚ? 
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6. Define Oligopoly. 

 J¼÷Põ÷£õ¼ Áøμ¯Ö. 

7. Define Skimming Pricing. 

 ìQ®ª[ Âø» Áøμ¯Ö. 

8. Define NPV. 

 NPVI Áøμ¯Ö. 

9. What do you mean by inflation and deflation? 

 £nÃUP® ©ØÖ® £nÁõmh® GßÓõÀ GßÚ? 

10. Define GDP and GNP. 

 GDP ©ØÖ® GNP Áøμ¯Ö. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

11. (a) Briefly explain nature and scope of Managerial 
Economics. 

   ÷©»õsø© ö£õ¸Íõuõμzvß ußø© ©ØÖ® 
÷|õUPzøu _¸UP©õP ÂÍUPÄ®. 

Or 

 (b) Explain types of elasticity of demand. 

   ÷uøÁ ö|QÌa]z ußø©°ß ÁøPPøÍ ÂÍUSP. 

12.  (a) Explain price and output decision under Monopoly. 

   HP÷£õPzvß RÌ Âø» ©ØÖ® öÁÎ±mk •iøÁ 
ÂÍUSP. 

 Or  

 (b) Elucidate the Cobb-Douglas production function. 

   ÷Põ¨&hUÍì EØ£zv ö\¯À£õmøh 
öuÎÄ£kzuÄ®. 
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13.  (a) Write the concept of IRR and NPV with formula. 

   IBºBº ©ØÖ® Gß¤Â-&°ß P¸zøu `zvμzxhß 

GÊuÄ®. 

Or 

 (b) Describe the Schumpeter and Clark theories of 

Profit. 

   »õ£zvß å®¥mhº ©ØÖ® QÍõºU ÷Põm£õkPøÍ 

ÂÁ›. 

14. (a) List out the various types of pricing. 

  £À÷ÁÖ ÁøP¯õÚ Âø»PøÍ £mi¯¼k[PÒ. 

Or 

 (b) List out uses and limitations of per capita income. 

   uÛ|£º Á¸©õÚzvß £¯ß£õkPÒ ©ØÖ® 

Áμ®¦PøÍ¨ £mi¯¼k. 

15. (a) Explain different phases of business cycle. 

   ÁoP _ÇØ]°ß £À÷ÁÖ Pmh[PøÍ ÂÍUS. 

Or 

 (b) Discuss about balance of payment and its 

implications in managerial decision. 

   {ºÁõP •iÂÀ ö\¾zx©v C¸¨¦ ©ØÖ® Auß 

uõUP[PÒ £ØÔ ÂÁõv. 
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss the relationship between Economic theory and 
Managerial Economics. 

 ö£õ¸ÍõuõμU ÷Põm£õk ©ØÖ® ÷©»õsø©¨ 
ö£õ¸Íõuõμ® BQ¯ÁØÖUS Cøh÷¯¯õÚ EÓøÁ¨ £ØÔ 
ÂÁõv. 

17. Explain briefly the various types of Elasticity of Demand. 

 £À÷ÁÖ ÁøP¯õÚ ÷uøÁ ö|QÌa]z ußø©ø¯ 
_¸UP©õP ÂÍUSP. 

18. Explain short run and long run production functions. 

 SÖQ¯ Põ» ©ØÖ® }sh Põ» EØ£zv ö\¯À£õkPøÍ 

ÂÍUSP. 

19. Discuss about theories of Pricing. 

 Âø» {ºn¯® £ØÔ¯ ÷Põm£õkPøÍ¨ £ØÔ ÂÁõv. 

20. Explain about economic regulations of business. 

 ÁoP ö£õ¸Íõuõμ Âv•øÓPÒ £ØÔ ÂÍUSP. 

  

———————— 
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DISTANCE EDUCATION 

COMMON FOR 
M.B.A./M.B.A.(G)/IB/B&F/CS/PM/HM/HRM/T/EM/RM/TM/LM/

CM/FM/MM/SM/P&OM/Co.Op.Mgt. DEGREE 
EXAMINATION, MAY 2025. 

First Semester 

QUANTITATIVE TECHNIQUES 

(CBCS 2018 – 2019/2023 – 2024 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. List out the four major applications of LPP. 

 LPP Cß |õßS •UQ¯ £¯ß£õkPøÍ £mi¯¼kP. 

2. What is feasible solution? 

 \õzv¯©õÚ wºÄ GßÓõÀ GßÚ? 

3. Define ''N  used in Assignment model. 

 ''N  ©õv›°À £¯ß£kzxÁøu ÂÁ›. 

4. What do you mean by graphical method? 

 ÁøμPø» •øÓ GßÓõÀ GßÚ? 

5. What is mathematical expectation? 

 Pou Gvº£õº¨¦ GßÓõÀ GßÚ? 
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6. What do mean by the empirical probability? 

 AÝ£ÁªUP SÊ {PÌuPÄ GßÓõÀ GßÚ? 

7. Write about the binomial distribution. 

 D¸¨¦ £μÁö»õßÖ £ØÔ GÊxP. 

8. What are the limitation of diagram and graph? 

 Áøμ£h® ©ØÖ® Áøμ£hzvß Áμ®¦PÒ GßÚ? 

9. Define median and mode. 

 Cøh{ø» ©ØÖ® •Pk Áøμ¯Ö. 

10. What is ‘Dispersion’? 

 ‘iì£º\ß’ GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

11. (a) Explain the properties of normal distribution. 

   \õuõμn £μÁö»õßÔß \õuP[PøÍ ÂÁ›. 

Or 

 (b) Describe the types of transportation model. 

   ÷£õUSÁμzx ©õv›°ß ÁøPPøÍ ÂÁ›. 

12.  (a) Discuss the procedures for solving LPP by graphical 

method. 

   ÁøμPø» •øÓ ‰»® LPP wº¨£uØPõÚ 

|øh•øÓPøÍ¨ £ØÔ ÂÁ›. 

Or 
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 (b) Highlight the uses and limitations of OR. 

   OR ß £¯ß£õkPÒ ©ØÖ® Áμ®¦PøÍ 
•ßÛø»¨£kzxP. 

13.  (a) Define Poisson distribution. Write its properties and 
its applications. 

   |a_ Â{÷¯õPzøu Áøμ¯Ö. Auß £¯ß£õmøh 
GÊuÄ®.  

Or 

 (b) What do you mean by correlation? How does it differ 
from regression? 

   öuõhº¦ GßÓõÀ GßÚ? ¤ßÚøhÂÀ C¸¢x G¨£i 
÷ÁÖ£kQÓx. 

14.  (a) Solve the following LPP by graphical method. 

  Max 21 xxz +=  

  Subject to : 

    
150053

150035

21

21

≤+
≤+

xx
xx

 

  .0, 21 ≥xx   

  J¸ ÷|›¯À {μ»õUP PnUQøÚ Áøμ£hzvß 
•øÓ°À wº. 

  ªP¨ ö£›¯uõUS : 21 xxz +=  

  Pmk¨£õkPÒ : 

    
150053

150035

21

21

≤+
≤+

xx
xx

 

  .0, 21 ≥xx  

Or 
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 (b) Use binomial method and estimate the sales for 
2022. 

Year : 2017 2018 2019 2020 2021 2022

Sales : 125 163 204 238 282 ? 

   ‘ø£Úõª¯À’ •øÓø¯¨ £¯ß£kzv RÌPsh 
ÂÁμ[PÎÀ C¸¢x 2022&ß ÂØ£øÚø¯ PshÔP. 

Á¸h® : 2017 2018 2019 2020 2021 2022

ÂØ£øÚ : 125 163 204 238 282 ? 

15. (a) Calculate the median for the following : 

Value : 0–9 10–19 20–29 30–39 40–49 50–59 60–69

Frequency : 328 720 664 598 524 378 244 

   RÌÁ¸® uPÁÀPÎ¼¸¢x Cøh{ø»ø¯ 
Psk¤iUP. 

©v¨¦ : 0–9 10–19 20–29 30–39 40–49 50–59 60–69

{PÌöÁs : 328 720 664 598 524 378 244 

Or 

 (b) Explain the disadvantages of simulation models. 

   E¸ÁøP¨£kzxuÀ ©õv›°À EÒÍ wø©PøÍ 
ÂÍUSP. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss about the decision - tree analysis. 

 •iÄ & QøÍ¯ø©¨¦¸ £S¨£õ´øÁ¨ £ØÔ ÂÁõvUP. 
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17. Find the optimal solution for the given transportation 

problem. 

 1D 2D 3D 4D  

1O 1 2 1 4 30

2O 3 3 2 1 50

3O 4 2 5 9 20

 20 40 30 10  

 R÷Ç öPõkUP¨£mkÒÍ ÷£õUSÁμzx PnUQØPõÚ EP¢u 

wºÂøÚ Psk¤i. 

 1D 2D 3D 4D  

1O 1 2 1 4 30

2O 3 3 2 1 50

3O 4 2 5 9 20

 20 40 30 10  

18. Describe the concept of Minimax - Maximin principle. 

 Minimax - Maximin öPõÒøP°ß P¸zøu ÂÁ›. 

19. Discuss the criteria for decision making under 

uncertainty.  

 {a\¯©ØÓ {ø»°À •iöÁk¨£uØPõÚ AÍÄ÷PõÀPøÍ¨ 

£ØÔ ÂÁõv. 
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20. Discuss about the unbalanced transportation problem. 

 \©ÛÀ»õ ÷£õUSÁμzx ¤μa\øÚ £ØÔ ÂÁõv. 

  

———————— 
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DISTANCE EDUCATION 

COMMON FOR 
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LM/CM/FM/MM/SM/P&OM/Co.Op.Mgt. DEGREE 
EXAMINATION, MAY 2025. 

First Semester 

FINANCIAL AND MANAGEMENT ACCOUNTING 

(CBCS 2018 – 2019/2023 – 2024 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define financial accounting. 

 {v PnUQ¯ø» Áøμ¯ÖUPÄ®. 

2. What is trial balance? 

 ÷\õuøÚ C¸¨¦ GßÓõÀ GßÚ? 

3. Give a short note on sinking fund method. 

 ‰ÌS® {v •øÓ £ØÔ J¸ ]Ö SÔ¨¦ öPõk[PÒ. 

4. Write a short note on trend analysis. 

 ÷£õUS £S¨£õ´Ä £ØÔ J¸ ]Ö SÔ¨ø£ GÊx[PÒ. 

5. Write down the formula for profitability ratio. 

 »õ£ ÂQuzvØPõÚ `zvμzøu GÊx[PÒ. 

6. What do you mean by fund flow analysis? 

 {v Kmh £S¨£õ´Ä GßÓõÀ GßÚ? 
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7. What do you mean by cost sheet? 

 ö\»Äz uõÒ GßÓõÀ GßÚ? 

8. What is ABC analysis? 

 ABC £S¨£õ´Ä GßÓõÀ GßÚ? 

9. Define marginal costing. 

 ÂÎ®¦ ö\»øÁ Áøμ¯ÖUPÄ®. 

10. What is export decisions? 

 HØÖ©v •iÄPÒ GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

11. (a) Write down the methods of accounting system. 

   PnUQ¯À •øÓ°ß •øÓPøÍ GÊx[PÒ. 

Or 

 (b) Distinguish between management accounting and 
financial accounting. 

   ÷©»õsø© PnUQ¯À ©ØÖ® {v PnUQ¯À 
BQ¯ÁØøÓ ÷ÁÖ£kzx[PÒ. 

12.  (a) Enter the following in double column cash book. 

Year Particulars Rs. 

1999 Jan 1 Cash balance 13,750

2 Received from Balan 2,500

 Discount allowed to him 125

3 Purchased good for cash 2,150

4 Paid into bank 1,100

5 Withdrew from bank for personal use 1,500

7 Paid office rent by cheque 800
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   Cμmøh ö|kÁ›ø\ öμõUP¨ ¦zuPzvÀ 
¤ßÁ¸ÁÚÁØøÓ EÒÎhÄ®. 

Bsk ÂÁμ[PÒ ¹. 

1999 
áÚÁ› 1 

öμõUP C¸¨¦ 13,750

2 £õ»Ûhª¸¢x ö£Ó¨£mhx 2,500

 AÁ¸US AÝ©vUP¨£mh uÒÐ£i 125

3 öμõUP©õP Áõ[Q¯ ö£õ¸Ò 2,150

4 Á[Q°À ö\¾zu¨£mhx 1,100

5 uÛ¨£mh £¯ß£õmiØPõP Á[Q°¼¸¢x 
v¸®£¨ ö£Ó¨£mhx 

1,500

7 Põ÷\õø» ‰»® ö\¾zu¨£mh A¾Á»P 
ÁõhøP 

800

Or 

 (b) Prepare trading account of Archana for the year 
ending 31.12.96 from the following information. 

Opening stock 80,000

Purchases 8,60,000

Freight inward 52,000

Wages 24,000

Sales 14,40,000

Purchase returns 10,000

Sales returns 3,16,000

Closing stock 1,00,000

Import duty 30,000
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   ¤ßÁ¸® uPÁÀPÎ¼¸¢x 31.12.96B® ÷uv²hß 
•iÁøh²® BsiØPõÚ Aºa\ÚõÂß ÁºzuPU 
PnUøPz u¯õ›UPÄ®. 

öuõhUP C¸¨¦ 80,000

öPõÒ•uÀPÒ 8,60,000

\μUS EÒ÷|õUQ 52,000

T¼ 24,000

ÂØ£øÚ 14,40,000

öPõÒ•uÀ Á¸©õÚ® 10,000

ÂØ£øÚ Á¸©õÚ® 3,16,000

•iÄ C¸¨¦ 1,00,000

CÓUS©v Á› 30,000

13.  (a) Explain the important managerial uses of ratio 
analysis. 

   ÂQu £S¨£õ´Âß •UQ¯©õÚ ÷©»õsø© 
£¯ß£õkPøÍ ÂÍUS[PÒ. 

 Or 

 (b) Calculate gross profit ratio : 

 Rs.  Rs. 

Sales 2,20,000 Purchases 1,75,000

Sales returns 20,000 Purchase returns 15,000

Opening stock 30,000 Closing stock 40,000

   ö©õzu »õ£ ÂQuzøuU PnUQk[PÒ. 

 ¹.  ¹. 

ÂØ£øÚ 2,20,000 öPõÒ•uÀPÒ 1,75,000

ÂØ£øÚ Á¸©õÚ® 20,000 öPõÒ•uÀ Á¸©õÚ® 15,000

öuõhUP £[S 30,000 •iÄ £[S 40,000
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14.  (a) Explain the procedures for the preparation of cash 
flow statement. 

   £n¨¦ÇUP AÔUøPø¯z u¯õ›¨£uØPõÚ 

|øh•øÓPøÍ ÂÍUS[PÒ. 

Or 

 (b) Discuss the managerial Uses of fund flow 

statement. 

   {v Kmh AÔUøP°ß {ºÁõP¨ £¯ß£õkPøÍ¨ 

£ØÔ ÂÁõvUPÄ®. 

15.  (a) A publishing house purchases 2000 units of a 

particular product per year at a unit cost of Rs. 20. 

The ordering cost per order is Rs. 50 and the 

inventory carrying cost is 25%. Find the optimal 

order quantity and the total cost. 

  The supplier offers a discount of 3% for purchases in 

lots of 1000 or more. Is it advisable to accept the 

offer. 

   J¸ £v¨£P® J¸ SÔ¨¤mh u¯õ›¨¤ß 2000 

³ÛmPøÍ BskUS ¹. 20 ³Ûm Âø»°À 

Áõ[SQÓx. J¸ Bºh¸UPõÚ Bºhº ö\»Ä ¹. 50 

©ØÖ® \μUS Gkzxa ö\À¾® ö\»Ä 25% EP¢u 

Bºhº AÍÄ ©ØÖ® ö©õzu ö\»øÁU PshÔ¯Ä®. 

  1000 AÀ»x AuØS ÷©Ø£mh »õmkPÎÀ 

Áõ[SÁuØS \¨øÍ¯º 3% uÒÐ£i ÁÇ[SQÓõº. 

\¾øPø¯ HØÖUöPõÒÁx |À»uõ? 

Or 
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 (b) The following were the expenses on a contract which 
commenced on 1st January 2009. 

 Rs. 

Material purchased 10,000

Materials at the end 1,250

Direct wages 15,000

Plant issued 5,000

Direct expenses 8,000

  The contract price was Rs. 1,50,000. It was duly  
received when the contract was completed on 30th 
September 2009. Charge indirect expenses at 15% 
on wages and provide Rs. 1,000 for depreciation on 
plant. Prepare the contract account and contractee’s 
account. 

   áÚÁ› 1, 2009 AßÖ öuõh[Q¯ J¨£¢uzvß 
ö\»ÄPÒ ¤ßÁ¸©õÖ. 

 ¹. 

Áõ[Q¯ ö£õ¸Ò 10,000

CÖv°À ö£õ¸mPÒ 1,250

÷|μi Fv¯® 15,000

öÁÎ°h¨£mh Bø» 5,000

÷|μi ö\»ÄPÒ 8,000

  J¨£¢u Âø» ¹. 1,50,000. J¨£¢u® ö\¨h®£º 30, 
2009 AßÖ •iÁøh¢u÷£õx Ax •øÓ¯õP¨ 
ö£Ó¨£mhx. T¼°À 15% ©øÓ•P ö\»ÄPøÍ 
Á`¼UPÄ®, Bø»°ß ÷u´©õÚzvØS ¹.  1,000 
ÁÇ[PÄ®. J¨£¢uU PnUS ©ØÖ® J¨£¢uuõμ›ß 
PnUøPz u¯õ›UPÄ®. 
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain various accounting concepts briefly. 

 £À÷ÁÖ PnUQ¯À P¸zxUPøÍ _¸UP©õP ÂÍUS[PÒ. 

17. From the following information, prepare a balance sheet. 

Show the workings. 

1. Working capital Rs. 75,000

2. Reserves and surplus 1,00,000

3. Bank overdraft 60,000

4. Current ratio 1.75

5. Liquid ratio 1.15

6. Fixed assets to proprietors’ fund 0.75

7. Long-term liabilities Nil

 ¤ßÁ¸® uPÁÀPÎ¼¸¢x, J¸ C¸¨¦{ø»U SÔ¨ø£z 

u¯õ›UPÄ®. ö\¯À£õkPøÍU Põmk. 

1. ö\¯À£õmk ‰»uÚ® ¹. 75,000

2. C¸¨¦UPÒ ©ØÖ® E£› 1,00,000

3. Á[Q KÁº iμõL¨m 60,000

4. uØ÷£õøu¯ ÂQu® 1.75

5. vμÁ ÂQu® 1.15

6. {ø»¯õÚ ö\õzxUPÒ E›ø©¯õÍº {vUS 0.75

7. }sh Põ» ö£õÖ¨¦PÒ CÀø»
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18. Prepare the statement showing cost and the profit for the 

year ended 31.12.2002. 

Particulars 1.1.2008 (Rs.)31.12.2008 (Rs.)

Raw materials 1,00,000 1,23,500

Furnished goods 71,000 42,000

Work-in-progress 31,000 34,000

Purchase of raw materials 88,000

Direct wages 70,000

Indirect wages 2,500

Works expenses 37,000

Administrative expenses 13,000

Sale to factory scrap 2,000

Selling and distribution expenses 15,000

Sale of finished goods 2,75,000

 31.12.2002 AßÖ •iÁøh¢u BskUPõÚ ö\»Ä ©ØÖ® 

»õ£zøuU Põmk® AÔUøPø¯z u¯õ›UPÄ®. 

ÂÁμ[PÒ 1.1.2008 ¹.31.12.2008 ¹.

‰»¨ö£õ¸mPÒ 1,00,000 1,23,500

£¯ß£kzu¨£mh ö£õ¸mPÒ 71,000 42,000

÷Áø» |h¢x öPõsi¸UQÓx 31,000 34,000

‰»¨ö£õ¸mPÒ Áõ[SuÀ 88,000

÷|μi Fv¯[PÒ 70,000
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©øÓ•P Fv¯[PÒ 2,500

÷Áø» ö\»ÄPÒ 37,000

{ºÁõP ö\»ÄPÒ 13,000

öuõÈØ\õø» PÈÄPøÍ ÂØ£øÚ ö\´uÀ 2,000

ÂØ£øÚ ©ØÖ® Â{÷¯õP ö\»ÄPÒ 15,000

•iUP¨£mh ö£õ¸mPÎß ÂØ£øÚ 2,75,000

19. Balaji industries had an opening stock of 300 units of 
materials A valued at Rs. 600. Receipts and issues during 
the month of August were as follows : 

Aug Particulars Units Value
Rs. 

Aug Particulars Units Value 
Rs. 

2 Received 200 440 19 Issued 200

4 Issued 150 22 Received 200 480

6 Received 200 460 31 Issued 250

11 Issued 150    

 Show the stores ledger account using weighted average 
method. In a period of rising prices such as the above, 
what are the effects of each method? 

 £õ»õâ CshìmŸì ¹. 600 ©v¨¦ÒÍ 300 ³Ûm 
ö£õ¸mPÒ A öuõhUP C¸¨ø£U öPõsi¸¢ux. BPìm 
©õuzvÀ μ^xPÒ ©ØÖ® öÁÎ±kPÒ ¤ßÁ¸©õÖ. 

BPìm ÂÁμ[PÒ A»SPÒ©v¨¦
¹. 

BPìm ÂÁμ[PÒ A»SPÒ©v¨¦
¹. 

2 ö£Ó¨£mhx 200 440 19 ÁÇ[P¨£mhx 200

4 ÁÇ[P¨£mhx 150 22 ö£Ó¨£mhx 200 480

6 ö£Ó¨£mhx 200 460 31 ÁÇ[P¨£mhx 250

11 ÁÇ[P¨£mhx 150     

 ÷©÷» EÒÍøu¨ ÷£õßÓ Âø»PÒ E¯¸® Põ»PmhzvÀ, 
JÆöÁõ¸ •øÓ°ß ÂøÍÄPÐ® GßÚ? Gøh°h¨£mh 
\μõ\› •øÓø¯¨ £¯ß£kzv £shP¨ ÷£÷μk PnUøPU 
Põmk. 
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20. Critically examine the various methods of evaluating 
capital expenditure proposals. 

 ‰»uÚa ö\»ÂÚ •ßö©õÈÄPøÍ ©v¨¤kÁuØPõÚ 
£À÷ÁÖ •øÓPøÍ Â©º\Ú Ÿv¯õP Bμõ²[PÒ. 

 

  

———————— 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define research. 
 Bμõ´a] & Áøμ¯ÖUP. 

2. Distinguish between descriptive and prescriptive 
research. 

 ÂÍUP•øÓ Bμõ´a]°øÚ £›¢xøμUP¨£mh 
Bμõ´a]°¼¸¢x ÷ÁÖ£kzxP. 

3. Give the meaning of research problem. 
 B´ÄU P¸¨ö£õ¸Ò & ö£õ¸Ò u¸P. 

4. What do you mean by biased sample? 
 \õº¦ ©õv›UTÖ Gß£uß ö£õ¸Ò ¯õx? 

5. What is census method in sampling? 
 ©õv›°À ö©õzu PnUöPk¨¦ •øÓ Gß£x ¯õx? 

6. What is interview schedule? 
 ÷|ºPõnÀ £mi¯À GßÓõÀ GßÚ? 

Sub. Code 
21 
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7. What do you mean by content validity? 

 EÒÍhUP ö\À¾£i{ø» Gß£x ¯õx? 

8. What is cluster analysis? 

 öuõSv £S¨£õ´Ä Gß£x ¯õx? 

9. Write a note on parametric test. 

 ‘AÍÄ¸ ÷\õuøÚ’ & SÔ¨¦ ÁøμP. 

10. Give the meaning of interpretation. 

 ‘ÂÍUP®’ Gß£uß ö£õ¸Ò u¸P. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

11.  (a) What  is experimental research? What are its merits 
and limitations? 

   ö\¯À•øÓ Bμõ´a] Gß£x ¯õx? Auß {øÓ 
SøÓPÒ ¯õøÁ? 

Or 

 (b) What are the steps involved in formulating the 
research problem? 

   B´ÄU P¸øÁ ÁS¨£vÀ EÒÍ £iPÒ ¯õøÁ? 

12.  (a) Explain the process of deduction and induction with 
an example of each. 

   Bμõ´a]°À ¤›zuÔuÀ ©ØÖ® E´zuÔuÀ •øÓPÒ 
JÆöÁõßÔøÚ²® Euõμnzxhß ÂÍUSP. 

Or 

 (b) State the importance and characteristics of 
hypothesis. 

   P¸x÷PõÎß •UQ¯zxÁ® ©ØÖ® Sn|»ßPøÍU 
TÖP. 
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13.  (a) What are the requirements of a good sample? 
   J¸ |À» ©õv›°ß ÷uøÁPÒ GßÚ? 

Or 

 (b) Discuss the observation method of data collection 
with its merits and limitations. 

   uμÄ ÷\P›¨¤ß PsPõozuÀ •øÓø¯ Auß {øÓ 
SøÓPÐhß ÂÁõvUPÄ®. 

14.  (a) Classify different kind of interviews. 
   £À÷ÁÖ ÁøP¯õÚ ÷|ºPõnÀPøÍ ÁøP¨£kzuÄ®. 

Or 

 (b) What are the factors to be considered while 
tabulating the data? 

   uμøÁ AmhÁøn¨£kzx® ÷£õx P¸zvÀ öPõÒÍ 
÷Ási¯ PõμoPÒ ¯õøÁ? 

15.  (a) Describe the procedure of conducting Chi-square 
test. 

   øP&ìöPõ¯º ÷\õuøÚ |hzxÁuØPõÚ 
ö\¯À•øÓø¯ ÂÁ›UPÄ®. 

Or 

 (b) Explain the steps involved in drafting a research 
report. 

   Bμõ´a] AÔUøPø¯ ÁøμÁvÀ EÒÍ £iPøÍ 
ÂÍUSP. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Elaborate the different types of research. 
 £À÷ÁÖ ÁøP¯õÚ Bμõ´a]PøÍ ÂÁ›zxøμUPÄ®. 

17. Draft a research design for a specific topic. 
 J¸ SÔ¨¤mh uø»¨¦UPõÚ Bμõ´a] ÁiÁø©¨ø£ 

ÁøμÄ ö\´²[PÒ. 
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18. Describe the different types of rating scales used in 
research. 

 Bμõ´a]°À £¯ß£kzu¨£k® £À÷ÁÖ ÁøP¯õÚ 
©v¨¥mk AÍÄ÷PõÀPøÍ ÂÁ›UPÄ®. 

19. Discuss the process of data processing and analysis. 

 uμÄ ö\¯»õUP® ©ØÖ® £S¨£õ´Ä ö\¯À•øÓ £ØÔ 
ÂÁõvUPÄ®. 

20. Present the contents of a research report. 

 J¸ Bμõ´a] AÔUøP°ß EÒÍhUP[PøÍ ÁÇ[PÄ®. 

———————— 
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PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is Business Environment? 

 ÁoPa `ÇÀ GßÓõÀ GßÚ? 

2. Define Micro environment. 

 ~so¯ `Çø» Áøμ¯ÖUPÄ®. 

3. What is Monetary Policy? 

 £nÂ¯À öPõÒøP GßÓõÀ GßÚ? 

4. Define Small Industry. 

 ]Ö öuõÈø» Áøμ¯ÖUPÄ®. 

5. Write down the importance of public sector. 

 ö£õxzxøÓ°ß •UQ¯zxÁzøu GÊx[PÒ. 

6. What is time Lag in technology? 

 öuõÈÀ~m£zvÀ Põ» uõ©u® GßÓõÀ GßÚ? 

Sub. Code 
22 
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7. What do you mean by cultural environment? Give some 
examples. 

 P»õa\õμ `ÇÀ GßÓõÀ GßÚ? ]» Euõμn[PøÍU 
öPõk[PÒ. 

8. Expand PESTLE. 

 PESTLE I Â›ÁõUS. 

9. What is Exit Policy? 

 öÁÎ÷¯Ö® öPõÒøP GßÓõÀ GßÚ? 

10. What is Liberalization? 

 uõμõÍ©¯©õUPÀ GßÓõÀ GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11.  (a) Explain the importance of environmental Scanning. 

   _ØÖa`ÇÀ ì÷PÛ[Qß •UQ¯zxÁzøu 
ÂÍUS[PÒ. 

Or 

 (b) Discuss the Opportunities and Threats as 
environmental issues. 

   _ØÖa`ÇÀ ¤μa]øÚPÎß Áõ´¨¦PÒ ©ØÖ® 
Aa_ÖzuÀPøÍ¨ £ØÔ ÂÁõvUPÄ®. 

12.  (a) Explain few important responsibilities of business 
towards the government. 

   Aμ\õ[PzvØS ÁoP® ö\´¯ ÷Ási¯ ]» 
•UQ¯©õÚ ö£õÖ¨¦PøÍ ÂÍUS[PÒ. 

Or 
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 (b) Do you think that the present economic 
environment is favorable to business? Discuss. 

   uØ÷£õøu¯ ö£õ¸Íõuõμ `ÇÀ ÁoPzvØS 
\õuP©õP C¸¨£uõP }[PÒ {øÚUQÕºPÍõ? 
ÂÁõvUPÄ®. 

13.  (a) Explain the functions in the Money Market. 

   £na\¢øu°À ö\¯À£õkPøÍ ÂÍUS[PÒ. 

Or 

 (b) Discuss the importance of clean technology. 

   _zu©õÚ öuõÈÀ~m£zvß •UQ¯zxÁzøu¨ £ØÔ 
ÂÁõvUPÄ®. 

14.  (a) Write down the functions of IDRA. 

   IDRA-Âß ö\¯À£õkPøÍ GÊx[PÒ. 

Or 

 (b) What is Privatisation? What are its Objectives? 

   uÛ¯õº©¯©õUPÀ GßÓõÀ GßÚ? Auß ÷|õUP[PÒ 
GßÚ? 

15.  (a) Explain the legal aspects of entering Primary and 
Secondary Markets. 

   •ußø© ©ØÖ® Cμshõ® {ø» \¢øuPÎÀ 
~øÇÁuØPõÚ \mh A®\[PøÍ ÂÍUS[PÒ. 

Or 

 (b) Explain the trends in trade union movements in 
India. 

   C¢v¯õÂÀ öuõÈØ\[P C¯UP[PÎß ÷£õUSPøÍ 
ÂÍUS[PÒ. 
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PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Bring out the recommendations of the Narasimham 
committee. 

 |μ]®©® Pªmi°ß £›¢xøμPøÍ öPõsk Áõ¸[PÒ. 

17. What are the recent trends of stock markets in our 
country? 

 |® |õmiÀ £[Sa \¢øuPÎß \«£zv¯ ÷£õUSPÒ GßÚ? 

18. Discuss the plant level impact of technology. 

 öuõÈÀ~m£zvß uõÁμ AÍÂ»õÚ uõUPzøu 
ÂÁõvUPÄ®. 

19. Explain the main routes of privatization. 

 uÛ¯õº©¯©õUP¼ß •UQ¯ ÁÈPøÍ ÂÍUS[PÒ. 

20. Explain in detail WTO role in India. 

 C¢v¯õÂÀ WTO £[øP Â›ÁõP ÂÍUS[PÒ. 

–––––––––– 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is void and voidable contracts? 

 öÁØÖ ©ØÖ® ö\À»zuUP J¨£¢u[PÒ Gß£øÁ ¯õøÁ? 

2. What is an offer? 

 •øÚÄ Gß£x ¯õx? 

3. What is consideration? 

 ©Ö£¯ß Gß£x ¯õx? 

4. What is bailment? 

 J¨£øhÄ Gß£x ¯õx? 

5. Define contract of sale. 

 ÂØ£øÚ J¨£¢uzøu Áøμ¯ÖUP. 
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6. Who is an unpaid seller? 
 £n® ö\¾zu¨£hõu ÂØ£øÚ¯õÍº ¯õº? 

7. What is prospectus? 
 uPÁ»ÔUøP GßÓõÀ GßÚ? 

8.  What is Memorandum of Association? 
 Aø©¨¦ •øÓ÷¯k Gß£x ¯õx? 

9. What is e-filing? 
 ªß ÷Põ¨¤kuÀ GßÓõÀ GßÚ? 

10. State the objectives of Right to Information Act, 2005. 
 uPÁÀ AÔ²® E›ø©a \mh®, 2005&ß ÷|õUP[PøÍU 

TÖP.  

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a)  Distinguish coercion and undue influence. 
  ÁØ¦ÖzuÀ ©ØÖ® uPõu ö\ÀÁõUS BQ¯ÁØøÓ 

÷ÁÖ£kzxP.  

Or 

 (b) What are the rights of the surety? 
  ¤øn¯õÍ›ß E›ø©PÒ ¯õøÁ? 

12. (a) Distinguish between contract of indemnity and 
contract of guarantee. 

  DmkÖv J¨£¢u[PÒ ©ØÖ® ö£õÖ¨¦Öv 
J¨£¢u[PøÍ ÷ÁÖ£kzxP.  

Or 

 (b) State the duties of common carriers under the 
Railways Act, 1989. 

  μ°À÷Á \mh®, 1989&ß RÌ ö£õx \μU÷PØÔ°ß 
Phø©PøÍU TÖP.  
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13. (a) What are the different kinds of marine insurance 
policies? 

  £À÷ÁÖ ÁøP¯õÚ PhÀ\õº Põ¨¥mkU öPõÒøPPÒ 
¯õøÁ? 

Or 

 (b) Who are the parties to negotiable instruments?  
  ö\»ÁõoU P¸ÂUPõÚ uμ¨¤ÚºPÒ ¯õÁº? 

14. (a) State the procedure for registration of partnership 
firm. Examine the effect of non-registration. 

  Tmhõsø© {ÖÁÚzøu¨ £vÄ ö\´ÁuØPõÚ 
|øh•øÓø¯U TÖP. AuøÚ £vÄ ö\´¯¨£hõuuß 
ÂøÍÂøÚ Bμõ´P.  

Or 

 (b) Define a ‘Government company’. What are its 
special features? 

  Aμ_ {ÖÁÚ® Gß£øu Áøμ¯ÖUPÄ®. Auß 
]Ó¨¤¯À¦PÒ ¯õøÁ? 

15. (a)  Write the provisions of holding Annual General 
Meeting. 

  Á¸hõ¢vμ¨ ö£õxU Tmhzøu |hzxÁuØPõÚ 
ÂvPøÍ GÊx[PÒ.  

Or 

 (b) Enumerate the salient features of Information 
Technology Act, 2000. 

  uPÁÀ öuõÈÀ~m£a \mh®, 2000&ß •UQ¯ 
A®\[PøÍ £mi¯¼k[PÒ.  

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Briefly explain the methods of discharge of contract? 
 J¨£¢u[PøÍ {øÓ÷ÁØÖ® •øÓPøÍ _¸UP©õP 

ÂÍUSP.  
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17. Discuss the rights of surety against the principal debtor, 
creditor and co-sureties. 

 •ußø©U PhÚõÎ, PhÜ¢÷uõº ©ØÖ® Cøn 
¤øn¯õÍºPÐUS GvμõÚ ¤øn¯õÍ›ß E›ø©PøÍ¨ 
£ØÔ ÂÁõvUPÄ®.  

18. Who can be a Director? Explain the provision of 
Companies Act relating to appointment of Directors in 
companies. 

 ¯õº C¯US|μõP •i²®? {ÖÁÚ[PÎß C¯US|ºPøÍ 
{¯ª¨£x öuõhº£õÚ {ÖÁÚa \mhzvß ÂvPøÍ 
ÂÍUSP.  

19. Discuss the methods of winding up of companies. 

 {ÖÁÚ[PÎß Pø»¨¦ •øÓPøÍ ÂÁõvUP.  

20. What is information? Explain the procedure to obtain 
information and disposal of information under the Right 
to Information Act, 2005. 

 uPÁÀ Gß£x ¯õx? uPÁÀ AÔ²® E›ø©a \mh®, 
2005&ß RÌ uPÁÀPÒ ö£ÖÁx ©ØÖ® uPÁÀPøÍ 
APØÖÁuØPõÚ |øh•øÓ°øÚ ÂÁ›UP.  

———————— 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define Internet. 

 Cøn¯zøu Áøμ¯ÖUP. 

2. Expand DSS and AI. 

 DSS ©ØÖ® AI Â›ÁõUSP. 

3. List out the input devices. 

 EÒÏmk \õuÚ[PøÍ £mi¯¼kP. 

4. What is global integration? 

 E»PÍõÂ¯ J¸[Qøn¨¦ GßÓõÀ GßÚ? 

5. Write about the ERP production planning. 

 ERP EØ£zv vmhªhÀ £ØÔ GÊxP. 
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6. State the meaning of MIS for logistics. 

 MISß uÍÁõh ö£õ¸øÍU TÖP. 

7. What is local area network? 

 ÷»õUPÀ H›¯õ ö|möÁõºU GßÓõÀ GßÚ? 

8. Give the meaning of Expert system. 

 {¦nº Aø©¨¦ ö£õ¸øÍ u¸P. 

9. What is meant by Hardware Resources? 

 Áßö£õ¸Ò ÁÍ[PÒ GßÓõÀ GßÚ? 

10. What is System Approach? 

 Aø©¨¦ AqS•øÓ GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

11. (a) Distinguish between manual information system 
and computerised information system. 

   øP÷¯k uPÁÀ Aø©¨¦ ©ØÖ® 
PoÛ©¯©õUP¨£mh uPÁÀ Aø©¨¦ BQ¯ÁØøÓ 
÷ÁÖ£kzxP. 

Or 

 (b) Describe a DSS in detail. 

   DSSß ÂÁμzøu ÂÁ›UP. 

12.  (a) Mention the four main components in building a 
DSS. 

   DSS Aø©¨£vÀ 4 •UQ¯ TÖPøÍ SÔ¨¤kP. 

Or 
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 (b) Explain the recent development in information 

technology. 

   uPÁÀ öuõÈÀ~m£zvß \«£zv¯ ÁÍºa]ø¯ 

ÂÍUSP. 

13.  (a) Why is global information technology important? 

And explain it. 

   E»PÍõÂ¯ uPÁÀ öuõÈÀ~m£® Hß •UQ¯©õÚx? 

Aøu ÂÍUSP. 

Or 

 (b) State the various subsystem in a manufacturing 

organisation. 

   J¸ EØ£zv {ÖÁÚzvÀ EÒÍ £À÷ÁÖ xøn 

Aø©¨¦PøÍ SÔ¨¤kP. 

14.  (a) What is IS Architecture? and explain it. 

   uPÁÀ Pmhø©¨¦ GßÓõÀ GßÚ? Aøu ÂÍUPÄ®. 

Or 

 (b) Explain the managing information resources. 

   ÷©»õsø© uPÁÀ ÁÍ[PøÍ ÂÍUSP. 

15.  (a) Discuss about the control and audit of information. 

   uPÁÀ Pmk¨£õk ©ØÖ® uoUøP £ØÔ ÂÁõvUP. 

Or 

 (b) What are the challenges of information system in 

ethics? 

   ö|Ô•øÓPÎÀ uPÁÀ Aø©¨¤ß \ÁõÀPÒ GßÚ? 
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. What is an IS? How are information systems used at 
various levels of business management? 

 uPÁÀ Aø©¨¦ GßÓõÀ GßÚ? ÁoP {ºÁõPzvß 
£À÷ÁÖ {ø»PÎÀ uPÁÀ Aø©¨¦PÒ GÆÁõÖ 
£¯ß£kzu¨£kQÓx? 

17. Elaborate the merits and demerits of AI. 

 AI&ß |ßø©PÒ ©ØÖ® wø©PøÍ ÂÁ›UP. 

18. What is the difference between model driven DSS and 
data driven DSS? 

 ©õv› C¯UP® DSS ©ØÖ® uμÄ C¯UP® DSS&US® 
Cøh÷¯ EÒÍ ÷ÁÖ£õk GßÚ? 

19. State the principles of information security. 

 uPÁÀ £õxPõ¨¦ öPõÒøPPøÍ TÖP. 

20. Mention the types of social media. 

 \‰P FhP ÁøPPøÍ SÔ¨¤kP. 

 

  

———————— 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define Human Resource management. 

 ©Ûu ÁÍ ÷©»õsø©ø¯ Áøμ¯ÖUPÄ®. 

2. What are the primary functions of HRM? 

 ©Ûu ÁÍ ÷©»õsø©°ß •ußø© ö\¯À£õkPÒ GßÚ? 

3. Name any two HRM models. 

 ©ÛuÁÍ ÷©»õsø©°ß Cμsk ©õv›PøÍ 
SÔ¨¤hÄ®. 

4. Mention any two sources of recruitment. 

 Bm÷\º¨¦US H÷uÝ® Cμsk Buõμ[PøÍU 
SÔ¨¤hÄ®. 

5. What is job analysis? 

 ÷Áø» £S¨£õ´Ä GßÓõÀ GßÚ? 
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6. State two objectives of employee training. 

 £o¯õÍº £°Ø]°ß Cμsk ÷|õUP[PøÍU SÔ¨¤kP. 

7. List any two types of performance appraisal methods. 
 H÷uÝ® Cμsk ÁøP¯õÚ ö\¯ÀvÓß ©v¨¥mk 

•øÓPøÍ £mi¯¼kP. 

8. What is employee retention? 
 FÈ¯º uUPøÁ¨¦ GßÓõÀ GßÚ? 

9. Outline two roles of trade unions. 
 öuõÈØ\[P[PÎß Cμsk £[SPøÍ _¸UP©õP 

SÔ¨¤hÄ®. 

10. What is meant by grievance redressal? 
 SøÓPøÍ {Áºzv ö\´Áx GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

11. (a) Explain the challenges faced by HR managers in 
modern organizations. 

   |ÃÚ {ÖÁÚ[PÎÀ ©Ûu ÁÍ ÷©»õÍºPÒ 
GvºöPõÒÐ® \ÁõÀPøÍ ÂÍUSP. 

Or 

 (b) Describe the role of human resource planning in 
workforce management. 

   £o¯õÍº ÷©»õsø©°À ©Ûu ÁÍ vmhªh¼ß 
£[øP ÂÁ›UPÄ®. 

12.  (a) Discuss the differences between internal and 
external recruitment. 

   EÒ Bm÷\º¨¦ ©ØÖ® öÁÎ Bm÷\º¨¦ 
BQ¯ÁØÔØQøh°»õÚ Âzv¯õ\[PøÍ 
ÂÁõvUPÄ®. 

Or 
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 (b) Explain the various steps involved in the selection 
process. 

   ÷uºÄ ö\¯À•øÓ°À Ah[Q²ÒÍ £À÷ÁÖ £iPøÍ 
ÂÍUSP. 

13.  (a) Describe the different types of employee training 
methods. 

   £À÷ÁÖ ÁøP¯õÚ £o¯õÍº £°Ø] •øÓPøÍ 
ÂÁ›UPÄ®. 

Or 

 (b) Explain the importance of employee development 
programs. 

   £o¯õÍº ÷©®£õmk vmh[PÎß •UQ¯zxÁzøu 
ÂÍUSP. 

14.  (a) Discuss the significance of performance appraisal in 
HRM. 

   ©Ûu ÁÍ ÷©»õsø©°À ö\¯ÀvÓß ©v¨¥miß 
•UQ¯zxÁzøu ÂÁõvUPÄ®. 

Or 

 (b) Explain the different compensation strategies used 
by organizations. 

   {ÖÁÚ[PÎÀ £¯ß£kzu¨£k® £À÷ÁÖ Fv¯ 
EzvPÒ £ØÔ¯ ÂÍUSP. 

15.  (a) Compare and contrast statutory and non-statutory 
employee benefits. 

   \mh§ºÁ ©ØÖ® \mh¨§ºÁ©ØÓ FÈ¯º |»ßPøÍ 
J¨¤mk ÷ÁÖ£kzxP. 

Or 

 (b) Explain the importance of trade unions in industrial 
relations. 

   öuõÈÀxøÓ EÓÄPÎÀ öuõÈØ\[P[PÎß 
•UQ¯zxÁzøu ÂÍUSP. 
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss in detail the different types of employee training 
methods. 

 £À÷ÁÖ ÁøP¯õÚ £o¯õÍº £°Ø] •øÓPøÍ Â›ÁõP 
ÂÁõvUPÄ®. 

17. Explain in detail the various steps involved in the 
recruitment and selection process. 

 Bm÷\º¨¦ ©ØÖ® ÷uºÄ ö\¯À•øÓ°ß £À÷ÁÖ 
{ø»PøÍ Â›ÁõP ÂÍUSP. 

18. Critically analyze the role of performance appraisal in 
employee motivation. 

 £o¯õÍºPÎß E¢xu¾UPõÚ ö\¯ÀvÓß ©v¨¥miß 
£[øP Â©º\Ú Ÿv¯õP £S¨£õ´Ä ö\´¯Ä®. 

19. Compare and contrast different methods of employee 
compensation with suitable examples. 

 Â›ÁõÚ Euõμn[PÐhß £À÷ÁÖ Fv¯ •øÓPøÍ 
J¨¤mk ÂÍUSP. 

20. Elaborate on the role of industrial relations in 
maintaining workplace harmony. 

 £o°h |À¼nUPzøu £μõ©›¨£vÀ öuõÈÀxøÓ 
EÓÄPÎß £[S SÔzx Â›ÁõP ÂÍUSP. 

 

 

  

———————— 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define market segmentation. 

 \¢øu¨ ¤›øÁ Áøμ¯ÖUPÄ®. 

2. Write a note on market targeting. 

 \¢øu C»US £ØÔ¯ SÔ¨ø£ GÊuÄ®. 

3. What are cultural factors? 

 P»õa\õμ PõμoPÒ GßÚ? 

4. What is primary data? 

 •ußø© uμÄ GßÓõÀ GßÚ? 

5. Write a note on product modification. 

 u¯õ›¨¦ ©õØÓ® SÔzu SÔ¨ø£ GÊuÄ®. 

6. What is product life cycle? 

 u¯õ›¨¦ ÁõÌUøP _ÇØ] GßÓõÀ GßÚ? 
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7. How can competition influence price? 

 ÷£õmi Âø»ø¯ GÆÁõÖ £õvUP»õ®? 

8. Who is a retailer? 

 ]À»øÓ ÂØ£øÚ¯õÍº ¯õº? 

9. What is meant by personal selling? 

 uÛ¨£mh ÂØ£øÚ GßÓõÀ GßÚ? 

10. Give examples for outdoor advertising. 

 öÁÎ¨¦Ó ÂÍ®£μzvØPõÚ GkzxUPõmkPøÍU 
öPõk[PÒ. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

11. (a) Distinguish between selling and marketing. 

   ÂØ£øÚ ©ØÖ® \¢øu¨£kzuÀ BQ¯ÁØøÓ 
÷ÁÖ£kzx[PÒ. 

Or 

 (b) What are the benefits of modern concept of 
marketing? 

   \¢øu¨£kzuÀ £ØÔ¯ |ÃÚ P¸zuõUPzvß 
|ßø©PÒ GßÚ? 

12.  (a) What are the basic elements of market 
segmentation? 

   \¢øu¨ ¤›Âß Ai¨£øhU TÖPÒ ¯õøÁ? 

Or 

 (b) What are the major factors that influence the 
consumer decision marketing? 

   ~Pº÷Áõº •iÄ \¢øu¨£kzxuø» £õvUS® •UQ¯ 
PõμoPÒ ¯õøÁ? 
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13.  (a) State the objectives of marketing research. 

   \¢øu¨£kzuÀ Bμõ´a]°ß ÷|õUP[PøÍU 
SÔ¨¤hÄ®. 

Or 

 (b) Distinguish marketing research from marketing 
information system. 

   \¢øu¨£kzuÀ uPÁÀ Aø©¨¤¼¸¢x 
\¢øu¨£kzuÀ Bμõ´a]ø¯ ÷ÁÖ£kzx[PÒ. 

14.  (a) Briefly explain the various kinds of discounts being 
offered by a marketer. 

   \¢øu¨£kzx£Áº ÁÇ[S® £À÷ÁÖ ÁøP¯õÚ 
uÒÐ£iPøÍ _¸UP©õP ÂÍUPÄ®. 

Or 

 (b) What are the services rendered by the wholesalers 
to the retailers? 

   ö©õzu ÂØ£øÚ¯õÍºPÒ ]À»øÓ 
ÂØ£øÚ¯õÍºPÐUSa ö\´²® ÷\øÁPÒ GßÚ? 

15.  (a) Bring out the drawbacks of promotion. 

   £uÂ E¯ºÄ SøÓ£õkPøÍ öÁÎ÷¯ öPõsk 
Áõ¸[PÒ. 

Or 

 (b) State the objectives of advertising. 

   ÂÍ®£μzvß ÷|õUP[PøÍU SÔ¨¤hÄ®. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss the importance of marketing in the context of 
Indian economy. 

 C¢v¯¨ ö£õ¸Íõuõμzvß `Ç¼À \¢øu¨£kzu¼ß 
•UQ¯zxÁzøu¨ £ØÔ ÂÁõvUPÄ®. 
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17. Describe the various stages involved in marketing 
research. 

 \¢øu¨£kzuÀ Bμõ´a]°À EÒÍ £À÷ÁÖ {ø»PøÍ 
ÂÁ›UPÄ®. 

18. Why do some products fail? Suggest measures to 
overcome product failures. 

 ]» u¯õ›¨¦PÒ Hß ÷uõÀÂ¯øhQßÓÚ? u¯õ›¨¦ 
÷uõÀÂPøÍ \©õÎUP |hÁiUøPPøÍ £›¢xøμUPÄ®? 

19. Explain the various media of advertising with their 
relative merits and demerits.                         

 ÂÍ®£μzvß £À÷ÁÖ FhP[PøÍ AÁØÔß 
öuõhº¦øh¯ uSvPÒ ©ØÖ® SøÓ£õkPÐhß 
ÂÍUS[PÒ. 

20. Discuss the benefits and limitations of direct marketing. 

 ÷|μi \¢øu¨£kzu¼ß |ßø©PÒ ©ØÖ® Áμ®¦PøÍ¨ 
£ØÔ ÂÁõvUPÄ®. 

 

 

  

———————— 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define financial management. 

 {v {ºÁõPzøu Áøμ¯ÖUPÄ®. 

2. What is between tax evasion and tax avoidance? 

 Á› H´¨¦US® Á› H´¨¦US® Cøh÷¯ GßÚ C¸UQÓx? 

3. What is an example of a long term financing? 

 }sh Põ» {v²uÂUPõÚ Euõμn® GßÚ? 

4. What is cost of capital? 

 ‰»uÚ ö\»Ä GßÚ? 

5. What are the assumptions of cost of capital? 

 ‰»uÚ ö\»Âß AÝ©õÚ[PÒ GßÚ? 

6. What do you mean by leverages? 

 A¢{¯a ö\»õÁo GßÓõÀ GßÚ? 
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7. What are the components of capital structure? 

 ‰»uÚ Pmhø©¨¤ß TÖPÒ ¯õøÁ? 

8. Define dividend policy. 

 DÄzöuõøP öPõÒøPø¯ Áøμ¯ÖUPÄ®. 

9. Write down the scope of receivables management. 

 ÁμÄPÒ {ºÁõPzvß ÷|õUPzøu GÊx[PÒ. 

10. Define inventory. 

 \μUSPøÍ Áøμ¯ÖUPÄ®. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

11. (a) Briefly explain the scope of financial management. 

   {v {ºÁõPzvß ÷|õUPzøu _¸UP©õP ÂÍUPÄ®. 

Or 

 (b) What are the relationship between financial 
management and other areas of management? 

   {v ÷©»õsø© ©ØÖ® {ºÁõPzvß ¤Ó £SvPÐUS 
Cøh÷¯ EÒÍ öuõhº¦ GßÚ? 

12.  (a) If a person deposit Rs. 1000 today in a bank which 
pays 10 percent interest compounded annually, how 
much will be the deposit grow to after 8 years and 
12 years? 

   J¸ |£º CßÖ ¹. 1000 Á[Q°À öh£õ]m ö\´uõÀ 
10 \uÃu Ámiø¯ Bsk÷uõÖ® ö\¾zvÚõÀ,  
8 BskPÒ ©ØÖ® 12 BskPÐUS¨ ¤ÓS 
öh£õ]m GÆÁÍÄ ÁÍ¸®?  

Or 
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 (b) ABC company expects to receive Rs. 1,00,000 for a 
period of 10 years from a project it has just 
undertaken. Assuming a 10 percent rate of interest, 
how much would be the present value of this 
annuity?  

   H¤] {ÖÁÚ® 10 Á¸h Põ»zvØS ¹. 1,00,000 ö£Ó 
Gvº£õºUQÓx. 10 \uÃu Ámi ÂQuzøu øÁzxU 
öPõshõÀ, C¢u Á¸hõ¢vμzvß uØ÷£õøu¯ ©v¨¦ 
GÆÁÍÄ C¸US®?     

13. (a) From the following data calculate all the three 
leverages. 

  Sales  1,00,000 units at Rs. 2 per unit 
  Fixed cost Rs. 1,00,000 
  Variable cost per unit @ Re. 0.70 
  Interest charges Rs. 3,600. 
   ¤ßÁ¸® uμÄPÎ¼¸¢x ‰ßÖ A¢{¯a 

ö\»õÁoPøÍ²® PnUQk[PÒ 

    J¸ ³ÛmkUS ¹. 2US 1,00,000 ³Ûm 

   ÂØ£øÚ {ø»¯õÚ ö\»Ä ¹. 1,00,000  

   J¸ ³ÛmkUS ©õÓUTi¯ Âø» @Re.0.70  

   Ámi Pmhn® ¹. 3,600. 

Or 

 (b) State the significance of cost of capital. 
   ‰»uÚa ö\»Âß •UQ¯zxÁzøuU SÔ¨¤hÄ®. 

14.  (a) From the following information supplied to you, 
determine the theoretical market value of equity 
shares of a company as per Walter’s model. 

Earnings of the company Rs. 5,00,000
Dividend paid Rs. 3,00,000
Number of shares outstanding 1,00,000
Price earning ratio 8
Rate of return on investment 15%

  Are  you satisfied with the current dividend policy of 
the firm? If not, what should be the optional 
dividend payout ratio in this case? 
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   E[PÐUS ÁÇ[P¨£mh ¤ßÁ¸® uPÁ¼¼¸¢x, 
ÁõÀh›ß ©õv›°ß£i J¸ {ÖÁÚzvß £[SPÎß 
uzxÁõºzu \¢øu ©v¨ø£z wº©õÛUPÄ®. 

{ÖÁÚzvß Á¸Áõ´ ¹. 5,00,000

DÄzöuõøP  ¹. 3,00,000

{¾øÁ°À EÒÍ £[SPÎß GsoUøP 1,00,000

Âø» Á¸Áõ´ ÂQu® 8

•u½miß «uõÚ Á¸Áõ´ ÂQu® 15%

  {ÖÁÚzvß uØ÷£õøu¯ DÄzöuõøP öPõÒøP°À 
}[PÒ v¸¨v¯øhQÕºPÍõ? CÀø»ö¯ßÓõÀ, C¢u 
Âå¯zvÀ Â¸¨£ DÄz öuõøP ö\¾zx® ÂQu® 
GßÚÁõP C¸UP ÷Ásk®? 

Or 

 (b) From the following estimates, calculate the average 
amount of working capital required. 

  Per annum 
Rs. 

(i) Average amount locked up in stock :  

 Stock of finished goods and  
work-in-progress 10,000

 Stock of stores, material etc 8,000

(ii) Average credit given : 

 Local sales 2 week’s credit 1,04,000

 Outside the state 6 week’s credit 3,12,000

(iii) Time available for payments : 

 For purchase 4 weeks 78,000

 For wages 2 weeks 2,60,000

  Add 10% to allow for contingencies.  



D–8627 
  5

  ¤ßÁ¸® ©v¨¥kPÎ¼¸¢x, \μõ\›¯õP 
÷uøÁ¨£k® £o ‰»uÚzøu PnUQk[PÒ.  

  BskUS 
¹. 

(i) øP°¸¨¤À EÒÍ \μõ\›z öuõøP :  
 •iUP¨£mh ö£õ¸mPÎß øP°¸¨¦ ©ØÖ® 

£oPÒ |h¢x öPõsi¸US® 10,000
 PøhPÎß C¸¨¦, ö£õ¸Ò •u¼¯Ú 8,000

(ii) öPõkUP¨£mh \μõ\› Phß : 

 EÒÑº ÂØ£øÚ 2 Áõμ Phß 1,04,000
 ©õ{»zvØS öÁÎ÷¯ 6 Áõμ Phß 3,12,000

(iii) £n® ö\¾zxÁuØPõÚ ÷|μ® : 

 Áõ[SÁuØS 4 Áõμ[PÒ 78,000
 T¼US 2 Áõμ[PÒ 2,60,000

  uØö\¯ÀPøÍ AÝ©vUP 10% ÷\ºUPÄ®. 

15.  (a) There are two firms X and Y which are exactly 
identical except that X does not use any debt in its 
financing, while Y has Rs. 20,00,000, 8% debentures 
in its financing. Both the firms have earnings before 
interest and tax of Rs. 6,00,000 and the equity 
capitalization rate is 10%. Assuming the corporation 
tax 50%, calculate the value of the firm assuming 
that all the MM assumptions are met. 

   X ©ØÖ® Y BQ¯ Cμsk {ÖÁÚ[PÐ® J÷μ 
©õv›¯õP EÒÍÚ, uÂμ X Auß {v²uÂ°À G¢u 
PhøÚ²® £¯ß£kzuÂÀø», A÷u ÷|μzvÀ Y 
Auß {v¯Î¨¤À ¹. 20,00,000, 8% Phß 
£zvμ[PøÍU öPõskÒÍx. Cμsk {ÖÁÚ[PÐ® 
Ámi ©ØÖ® Á›US •ß Á¸©õÚ® ¹. 6,00,000 
©ØÖ® £[S ‰»uÚ ÂQu® 10% BS®. 
Põº¨£÷μåß Á› 50% GÚU P¸v, AøÚzx MM 
AÝ©õÚ[PÐ® §ºzv ö\´¯¨£mhuõPU P¸v 
{ÖÁÚzvß ©v¨ø£U PnUQk[PÒ. 

Or 

 (b) Briefly explain various factors influencing working 
capital. 

   £o ‰»uÚzøu £õvUS® £À÷ÁÖ PõμoPøÍ 
_¸UP©õP ÂÍUS[PÒ. 
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the main functions of financial management. 

 {v {ºÁõPzvß •UQ¯ ö\¯À£õkPøÍ ÂÍUS[PÒ. 

17. Mr. Y wishes to determine the present value of the 
following cash flows discounted at 10 percent. 

Year 1 2 3 4 5 

Cash flow Rs. 500 Rs. 1000 Rs. 1500 Rs. 2000 Rs. 2500

 v¸. Y ¤ßÁ¸® £n¨¦ÇUP[PÎß uØ÷£õøu¯ ©v¨ø£ 
10 \uÃu® uÒÐ£i ö\´¯ wº©õÛUPÄ®. 

Bsk 1 2 3 4 5 

£n¨¦ÇUP® ¹. 500 ¹. 1000 ¹.1500 ¹.2000 ¹.2500

18. In considering the most desirable capital structure for a 
company, the following estimates of the cost of debt and 
equity capital (after tax) has been made at various levels 
of debt-equity mix. 

Debt as percentage of total 
capital employed 

Cost of Debt 
(%) 

Cost of equity 
(%) 

0 5.0 12.0 

10 5.0 12.0 

20 5.0 12.5 

30 5.5 13.0 

40 6.0 14.0 

50 6.5 16.0 

60 7.0 20.0 

 You are required to determine the optimal debt-equity 
mix for the company by calculating composite cost of 
capital. 
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 J¸ {ÖÁÚzvØS ªPÄ® Â¸®£zuUP ‰»uÚU 
Pmhø©¨ø£U P¸zvÀ öPõsk, Phß ©ØÖ® £[S 
‰»uÚzvß (Á›US¨ ¤ÓS) £À÷ÁÖ Phß&£[S 
P»øÁ°ß Âø»°ß ¤ßÁ¸® ©v¨¥kPÒ 
ö\´¯¨£mkÒÍÚ. 

ö©õzu ‰»uÚzvß 
\uÃu©õP Phß 

PhÝUPõÚ ö\»Ä 

(%) 
£[Sa ö\»Ä 

(%) 

0 5.0 12.0 

10 5.0 12.0 

20 5.0 12.5 

30 5.5 13.0 

40 6.0 14.0 

50 6.5 16.0 

60 7.0 20.0 

 ‰»uÚzvß Tmka ö\»øÁU PnUQkÁuß ‰»® 
{ÖÁÚzvØPõÚ EP¢u Phß&£[S P»øÁø¯ }[PÒ 
wº©õÛUP ÷Ásk®. 

19. What are the methods appraising capital investments? 
Discuss briefly each of the methods. 

 ‰»uÚ •u½kPøÍ ©v¨¤k® •øÓPÒ GßÚ? JÆöÁõ¸ 
•øÓø¯²® _¸UP©õP ÂÁõvUPÄ®. 

20. Peerless limited is engaged in customer retaining. You 
are required to forecast their working capital requirement 
from the following information. 

Project annual sales Rs. 6,50,000 

% of N.P to cost of sales 25% 

Average credit allowed to debtors 10 weeks 

Average credit allowed by creditors 4 weeks 

Average stock carrying (in terms of sales 
requirement) 

8 weeks 

 Add 20% to allow for contingencies. 
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 ¤¯ºö»ì ¼ªöhm ÁõiUøP¯õÍº ]À»øÓ ÂØ£øÚ°À 
Dk£mkÒÍx. ¤ßÁ¸® uPÁÀPÎ¼¸¢x AÁºPÎß 
ö\¯À£õmk ‰»uÚz ÷uøÁPøÍ }[PÒ PoUP 
÷Ásk®. 

vmhªh¨£mh Bsk ÂØ£øÚ ¹. 6,50,000 
N.P Cß % ÂØ£øÚa ö\»Ä 25% 
PhÚõÎPÐUS \μõ\› Phß 10 Áõμ[PÒ AÝ©vUP¨£kQÓx 
PhÚõÍºPÍõÀ AÝ©vUP¨£mh \μõ\› Phß 4 Áõμ[PÒ 
\μõ\›¯õP øP°¸¨¦ (ÂØ£øÚ ÷uøÁ°ß Ai¨£øh°À)  
8 Áõμ[PÒ 

 uØö\¯ÀPøÍ AÝ©vUP 20% ÷\ºUPÄ®. 

———————— 
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DISTANCE EDUCATION 

COMMON FOR M.B.A./M.B.A.(General) & M.B.A.(MM) 
DEGREE EXAMINATION, MAY 2025. 

Third Semester 

MARKETING OF SERVICES 

(CBCS 2018 – 2019/2023 – 2024 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define services. 

 ÷\øÁPøÍ Áøμ¯ÖUPÄ®. 

2. What do you mean by customization of services? 

 ÷\øÁPøÍ uÛ¨£¯ÚõUSuÀ Gß£uß ‰»® }[PÒ GßÚ 
ö\õÀQÕºPÒ? 

3. What is marketing mix? 

 ©õºUöPmi[ P»øÁ GßÓõÀ GßÚ? 

4. Mention the elements of services marketing mix. 

 ÷\øÁ \¢øu¨£kzuÀ P»øÁ°ß TÖPøÍU SÔ¨¤hÄ®. 

5. What is sales promotion in business? 

 Â¯õ£õμzvÀ ÂØ£øÚ FUSÂ¨¦ GßÓõÀ GßÚ? 

6. What do you understand by service scape? 

 ÷\øÁz xøÓ°À }[PÒ GßÚ ¦›¢xöPõÒQÕºPÒ? 

Sub. Code 
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7. What is the physical evidence of a marketing mix? 
 \¢øu¨£kzuÀ P»øÁ°ß C¯Ø¤¯À Buõμ® GßÚ? 

8. Why is quality service important? 
 uμ©õÚ ÷\øÁ Hß •UQ¯©õÚx? 

9. What are education services? 
 PÀÂ ÷\øÁPÒ GßÓõÀ GßÚ? 

10. What is transportation service market? 
 ÷£õUSÁμzx ÷\øÁ \¢øu GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

11. (a) What are the reasons for the growth of the service 
sector? 

   ÷\øÁz xøÓ°ß ÁÍºa]UPõÚ Põμn[PÒ GßÚ? 

Or 

 (b) What are the components of services? 
   ÷\øÁPÎß TÖPÒ GßÚ? 

12.  (a) Bring down the importance of positioning. 
   {ø»¨£kzu¼ß •UQ¯zxÁzøu SøÓUPÄ®. 

Or 

 (b) What are the challenges of positioning? 
   {ø»¨£kzxu¼ß \ÁõÀPÒ GßÚ? 

13.  (a) What are the problems in service marketing 
planning? 

   ÷\øÁ \¢øu¨£kzuÀ vmhªh¼À EÒÍ ]UPÀPÒ 
GßÚ? 

Or 
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 (b) Write down the benefits of relationship marketing. 

   EÓÄa \¢øu¨£kzu¼ß |ßø©PøÍ GÊx[PÒ. 

14.  (a) What are the importance of tourism service? 

   _ØÖ»õ ÷\øÁ°ß •UQ¯zxÁ® GßÚ? 

Or 

 (b) What are the various recent services offered by the 
telecommunication? 

   öuõø»zöuõhº¦ ÁÇ[S® £À÷ÁÖ \«£zv¯ 
÷\øÁPÒ GßÚ? 

15.  (a) What are the important roles played by the 
insurance services? 

   Põ¨¥mka ÷\øÁPÒ BØÖ® •UQ¯¨ £õzvμ[PÒ 
¯õøÁ? 

Or 

 (b) Briefly explain the various marketing mix used for 
hospital services. 

   ©¸zxÁ©øÚ ÷\øÁPÐUS¨ £¯ß£kzu¨£k® 
£À÷ÁÖ \¢øu¨£kzuÀ P»øÁø¯ _¸UP©õP 
ÂÍUPÄ®. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the classification scheme for services on the basis 
of the nature of the service act. 

 ÷\øÁa \mhzvß ußø©°ß Ai¨£øh°À 
÷\øÁPÐUPõÚ ÁøP¨£õk vmhzøu ÂÍUSP. 

17. Analyze the significance of services marketing in the 
Indian perspective. 

 C¢v¯U Ps÷nõmhzvÀ ÷\øÁPÒ \¢øu¨£kzu¼ß 
•UQ¯zxÁzøu £S¨£õ´Ä ö\´²[PÒ. 
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18. Explain the objectives of promotion. 

 £uÂ E¯ºÄUPõÚ ÷|õUP[PøÍ ÂÍUS[PÒ. 

19. Enumerate the various factors considered in the service 
process design. 

 ÷\øÁ ö\¯À•øÓ ÁiÁø©¨¤À P¸u¨£k® £À÷ÁÖ 
PõμoPøÍU PnUQk[PÒ. 

20. Discuss the impact of technology on certain service 
business. 

 SÔ¨¤mh ÷\øÁ ÁoPzvÀ öuõÈÀ~m£zvß uõUPzøu¨ 
£ØÔ ÂÁõvUPÄ®. 

 

 

  

———————— 



  

D–8632     

DISTANCE EDUCATION 

COMMON FOR M.B.A./M.B.A.(General) & M.B.A.(MM) 
DEGREE EXAMINATION, MAY 2025. 

Third Semester 

PROMOTIONAL MANAGEMENT 

(CBCS 2018 – 2019/2023 – 2024 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Why is promotion management important? 

 ÁoP FUSÂ¨¦ ÷©»õsø© Hß •UQ¯©õÚx? 

2. List out the five functions of promotion. 

 ÁoP FUSÂ¨¦UPõÚ I¢x ö\¯À£õkPøÍ 
£mi¯¼k[PÒ. 

3. What is meant by advertising agency? 

 ÂÍ®£μ {ÖÁÚ® GßÓõÀ GßÚ? 

4. What are the aims of media management? 

 FhP {ºÁõPzvß ÷|õUP[PÒ GßÚ? 

5. What is campaign planning in advertising? 

 ÂÍ®£μzvÀ ¤μa\õμ vmhªhÀ GßÓõÀ GßÚ? 

6. Write a short note on outdoor advertising. 

 öÁÎ¨¦Ó ÂÍ®£μ® £ØÔ J¸ ]Ö SÔ¨ø£ GÊx[PÒ. 
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7. What do you mean by publicity? 

 ÂÍ®£μ® GßÓõÀ GßÚ? 

8. What is direct and indirect marketing? 

 ÷|μi ©ØÖ® ©øÓ•P \¢øu¨£kzuÀ GßÓõÀ GßÚ? 

9. List out the four disadvantages of personal selling. 

 uÛ¨£mh ÂØ£øÚ°ß |õßS wø©PøÍ £mi¯¼k[PÒ. 

10. How are children affected by advertising? 

 ÂÍ®£μzuõÀ SÇ¢øuPÒ GÆÁõÖ £õvUP¨£kQÓõºPÒ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

11. (a) What are the elements of adverting? 

   ÂÍ®£μzvß TÖPÒ GßÚ? 

Or 

 (b) What are the different types themes used in 
advertising? 

   ÂÍ®£μzvÀ £¯ß£kzu¨£k® £À÷ÁÖ ÁøP¯õÚ 
w®PÒ GßÚ? 

12.  (a) What are advertising objectives? 

   ÂÍ®£μ ÷|õUP[PÒ GßÚ? 

Or 

 (b) What charges or expenses are considered 
advertising costs by the companies? 

   {ÖÁÚ[PÍõÀ GßÚ Pmhn[PÒ AÀ»x ö\»ÄPÒ 
ÂÍ®£μa ö\»ÄPÍõPU P¸u¨£kQßÓÚ? 
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13.  (a) What are the factor considering while selecting 
while selecting the media? 

   FhPzøuz ÷uº¢öukUS® ÷£õx GßÚ PõμoPøÍU 
P¸zvÀ öPõÒÍ ÷Ásk®? 

Or 

 (b) What is meant by radio advertising? What are its 
merits and demerits? 

   ÁõöÚõ¼ ÂÍ®£μ® GßÓõÀ GßÚ? Auß |ßø© 
wø©PÒ GßÚ? 

14.  (a) What are the objectives and importance of sales 
promotion? 

   ÂØ£øÚ FUSÂ¨¦ ÷|õUP[PÒ ©ØÖ® 
•UQ¯zxÁ® GßÚ? 

Or 

 (b) Why is press advertising most popular as a medium 
of advertisement? 

   ÂÍ®£μ FhP©õP £zv›øP ÂÍ®£μ® Hß ªPÄ® 
¤μ£»©õÚx? 

15.  (a) Bring out the drawbacks of promotion. 

   £uÂ E¯ºÄ SøÓ£õkPøÍ öÁÎ÷¯ öPõsk 
Áõ¸[PÒ. 

Or 

 (b) What are the different methods of training 
salesman? 

   ÂØ£øÚõ¯ÍºPøÍ¨ £°ØÖÂ¨£uØPõÚ £À÷ÁÖ 
•øÓPÒ ¯õøÁ? 
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. What are the characteristics of advertising? Explain. 

 ÂÍ®£μzvß £s¦PÒ GßÚ? ÂÍUP. 

17. Achieving an immediate increased in sales is the 
objectives of advertisement. Discuss. 

 ÂØ£øÚ°À EhÚi AvP›¨ø£ AøhÁ÷u ÂÍ®£μzvß 
÷|õUP©õS®. ÂÁõvUPÄ® 

18. Enumerate the various kinds of outdoor media used in 
the advertising. 

 ÂÍ®£μzvÀ £¯ß£kzu¨£k® £À÷ÁÖ ÁøP¯õÚ 
öÁÎ¨¦Ó FhP[PøÍU PnUQk[PÒ. 

19. What are the various methods of sales promotion? 
Describe them briefly. 

 ÂØ£øÚø¯ ÷©®£kzxÁuØPõÚ £À÷ÁÖ •øÓPÒ 
GßÚ? AÁØøÓ _¸UP©õP ÂÁ›UPÄ®. 

20. Enumerate the causes for the increase in sales 
promotional activities. 

 ÂØ£øÚ FUSÂ¨¦ |hÁiUøPPÒ AvP›¨£uØPõÚ 
Põμn[PøÍU PnUQk[PÒ. 

 

 

  

———————— 



  

D–8635     

DISTANCE EDUCATION 

COMMON FOR M.B.A./M.B.A.(General) & M.B.A.(MM) 
DEGREE EXAMINATION, MAY 2025. 

Third Semester 

PRODUCT MANAGEMENT 

(CBCS 2018 – 2019/2023 – 2024 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is product? 

 u¯õ›¨¦ GßÓõÀ GßÚ? 

2. Define product positioning. 

 u¯õ›¨¦ {ø»¨£kzuø» Áøμ¯ÖUPÄ®. 

3. What are the steps involved in new product development? 

 ¦v¯ u¯õ›¨¦ ÷©®£õmiÀ GßÚ £iPÒ EÒÍÚ? 

4. What is product differentiation? 

 u¯õ›¨¦ ÷ÁÖ£õk GßÓõÀ GßÚ? 

5. What do you mean by innovation? 

 ¦xø© GßÓõÀ GßÚ? 

6. What is meant by the term product life cycle? 

 u¯õ›¨¦ ÁõÌUøP _ÇØ] GßÓ Áõºzøu°ß Aºzu® 
GßÚ? 
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7. What is the positioning strategy? 

 {ø»¨£kzuÀ Ezv GßÚ? 

8. What is branding? 

 Â¯õ£õμU SÔ GßÓõÀ GßÚ? 

9. What is the brand positioning? 

 Â¯õ£õμU SÔ ö£õ¸zxuÀ GßÓõÀ GßÚ? 

10. What do you mean by tertiary packaging? 

 ‰ßÓõ® {ø» ÷£U÷Pâ[ GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

11. (a) State the classification of products. 

   u¯õ›¨¦PÎß ÁøP¨£õkPøÍU SÔ¨¤hÄ®. 

Or 

 (b) What are the classifications of convenience goods? 

   Á\v¯õÚ ö£õ¸mPÎß ÁøP¨£õk GßÚ? 

12.  (a) Write down the different levels of product. 

   u¯õ›¨¤ß öÁÆ÷ÁÖ {ø»PøÍ GÊx[PÒ. 

Or 

 (b) State the different types of product differentiation. 

   £À÷ÁÖ ÁøP¯õÚ u¯õ›¨¦ ÷ÁÖ£õmøhU 
SÔ¨¤hÄ®. 

13.  (a) What are the phases of development process? 

   ÁÍºa] ö\¯À•øÓ°ß Pmh[PÒ GßÚ? 

Or 
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 (b) What are the general objectives of product 
management? 

   u¯õ›¨¦ {ºÁõPzvß ö£õxÁõÚ ÷|õUP[PÒ GßÚ? 

14.  (a) What are the assumptions of product life cycle 
management? 

   u¯õ›¨¦ ÁõÌUøP _ÇØ] {ºÁõPzvß AÝ©õÚ[PÒ 
GßÚ? 

Or 

 (b) What are the major product mix strategies? 

   •UQ¯ u¯õ›¨¦ P»øÁ EzvPÒ GßÚ? 

15.  (a) What are the different components of brand 
communication? 

   ¤μõsm uPÁÀöuõhº¦PÎß öÁÆ÷ÁÖ TÖPÒ 
¯õøÁ? 

Or 

 (b) List out the reasons for giving creativity training. 

   £øh¨£õØÓÀ £°Ø] AÎ¨£uØPõÚ Põμn[PøÍ 
£mi¯¼k[PÒ. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Analyze the various techniques of creativity. 

 £øh¨£õØÓ¼ß £À÷ÁÖ ~m£[PøÍ £S¨£õ´Ä 
ö\´²[PÒ. 

17. Enumerate the different models of new product 
development. 

 ¦v¯ u¯õ›¨¦ ÷©®£õmiß öÁÆ÷ÁÖ ©õv›PøÍU 
PnUQk[PÒ. 
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18. Explain the various dimensions of product market 
analysis. 

 u¯õ›¨¦ \¢øu £S¨£õ´Âß £À÷ÁÖ £›©õn[PøÍ 
ÂÍUS[PÒ. 

19. Discuss the characteristics of PLC stages. 

 PLC {ø»PÎß ]Ó¨¤¯À¦PøÍ¨ £ØÔ ÂÁõvUPÄ®. 

20. Explain the elements of branding. 

 Â¯õ£õμU SÔ TÖPøÍ ÂÍUS[PÒ. 

 

 

  

———————— 
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DISTANCE EDUCATION 

COMMON FOR M.B.A./M.B.A.(Marketing Management) 
DEGREE EXAMINATION, MAY 2025. 

Fourth Semester 

INTERNATIONAL MARKETING 

(CBCS 2018 – 2019 AY/CY 2024 Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. State the marketing mix. 

 \¢øu°¯¼ß P»øÁø¯ SÔ¨¤kP \¢øu°¯¼ß 
P»øÁø¯ SÔ¨¤kP. 

2. What is a marketing system? 

 \¢øu°¯À •øÓ GßÓõÀ GßÚ? 

3. Narrate the term market segmentation. 

 \¢øu¨ £S¨£õ´Ä GßÓ ö\õÀø» ÂÁ›UPÄ®. 

4. Define international marketing. 

 \ºÁ÷u\ \¢u°¯À Áøμ¯ÖUP. 

5. What are two key features of product positioning? 

 ö£õ¸Ò {ø»¨£kzu¼ß Cμsk •UQ¯ C¯À¦PÒ 
¯õøÁ? 
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6. State two reasons why branding decisions are important 
in competitive markets. 

 ÷£õmia \¢øuPÎÀ SÔ°mk •iÄPÒ Hß 
•UQ¯©õÚøÁ Gß£uØPõÚ Cμsk Põμn[PøÍU 
TÖ[PÒ. 

7. Mention two factors influencing international pricing 
decisions. 

 \ºÁ÷u\ Âø» {ºn¯ •iÄPøÍ £õvUS® Cμsk 
PõμoPøÍU SÔ¨¤k[PÒ. 

8. What is the role of personal selling in global marketing? 

 E»PÍõÂ¯ \¢øu°hÀ uÛ¨£mh ÂØ£øÚ°ß £[S 
GßÚ? 

9. List two common advertising media used in international 
marketing. 

 \ºÁ÷u\ \¢øu¨£kzu¼À £¯ß£kzu¨£mh Cμsk 
ö£õxÁõÚ ÂÍ®£μ FhP[PøÍ £mi¯¼kP. 

10. Write a short notes on the distribution mix. 

 ÁÇ[PÀ P»øÁ SÔzx J¸ ]Ö SÔ¨¦ GÊxP. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

11. (a) Analyze the impact of market segmentation and 
product life cycle on global strategy. 

   \¢øu £S¨£õ´Ä ©ØÖ® ö£õ¸Ò ÁõÌÄ _ÇØ]°ß 
E»PÍõÂ¯ EzvUPõÚ uõUPzøu £S¨£õ´Ä ö\´P. 

Or 

 (b) Break down how cultural differences influence 
international consumer behavior. 

   P»õa\õμ ÷ÁÖ£õkPÒ \ºÁ÷u\ ~Pº÷Áõº |hzøuø¯ 
GÆÁõÖ £õvUQßÓÚ Gß£øu ÂÁ›UP. 
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12.  (a) Compare various promotional tools and their 
effectiveness in global trade. 

   £À÷ÁÖ ÷©®£mh P¸ÂPøÍ²® AÁØÔß 
E»PÍõÂ¯ Â¯õ£õμzvÀ EÒÍ ö\¯ÀvÓøÚ²® 
J¨¤kP. 

Or 

 (b) Demonstrate how international market research 
enhances channel development decisions. 

   \ºÁ÷u\ \¢øu Bμõ´a] ÁÇ[PÀ ÁÈ ÁÍºa] 
•iÄPøÍ GÆÁõÖ ÷©®£kzxQÓx Gß£øu 
ÂÍUPÄ®. 

13.  (a) Examine the integration of MIS and communication  
in improving international marketing strategies. 

   \ºÁ÷u\ \¢øu°¯À EzvPøÍ ÷©®£kzu 
÷©»õsø©z uPÁÀ •øÓ ©ØÖ® J¸[Qøn¨ø£ 
B´Ä ö\´P. 

Or 

 (b) Formulate the key challenges faced in international 
pricing decisions. 

   \ºÁ÷u\ Âø»°hÀ •iÄPÎÀ GvºöPõÒÐ® 
•UQ¯ \ÁõÀPøÍ ÁiÁø©UP. 

14.  (a) Generalize the role of advertising media in 
international brand promotion. 

   \ºÁ÷u\ SÔ±mk ÷©®£õmiÀ ÂÍ®£μ FhP[PÎß 
£õv¨ø£ ö£õxÁõP ÂÍUSP. 

Or 

 (b) Highlight how logistics and supply chain affect 
global distribution strategies. 

   E»PÍõÂ¯ ÁÇ[PÀ EzvPøÍ uÍÁõh ÷©»õsø© 
©ØÖ® ÁÇ[PÀ \[Q¼ GÆÁõÖ £õvUQßÓÚ 
Gß£øu •ßÛø»¨£kzxP. 
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15.  (a) Identify the significance of consumer perception in 
shaping international marketing strategies. 

   \ºÁ÷u\ \¢øu°¯À EzvPøÍ ÁiÁø©¨£vÀ 
~Pº÷Áõº P¸zx E¸ÁõUPzvß •UQ¯zxÁzøuU 
PshÔP. 

Or 

 (b) Justify the necessity of adapting pricing strategies 
in competitive global markets. 

   ÷£õmi ªS¢u E»PÍõÂ¯ \¢øuPÎÀ Âø»°hÀ 
EzvPøÍ uÊÄÁuß AÁ]¯zøuU {¯õ¯¨£kzxP. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Analyze the impact of product development strategies on 
global market growth. 

 E»PÍõÂ¯ \¢øu ÁÍºa]°À ö£õ¸Ò ÁÍºa] EzvPÎß 
uõUPzøu £S¨£õ´Ä ö\´P. 

17. Discuss how cultural differences shape consumer 
behavior and product marketing. 

 P»õa\õμ ÷ÁÖ£õkPÒ ~Pº÷Áõº |hzøu ©ØÖ® ö£õ¸Ò 
\¢øu°¯À GÆÁõÖ ÁiÁø©UQßÓÚ Gß£øu¨ £ØÔ 
ÂÁõvUP. 

18. Explain the role of pricing strategies in sustaining 
international competitiveness. 

 \ºÁ÷u\ ÷£õmiz ußø©ø¯ {ø»{ÖzxÁvÀ Âø»°hÀ 
EzvPÎß £[øP ÂÍUSP. 

19. Investigate the effect of distribution channel development 
on global trade expansion. 

 E»ÍõÂ¯ Â¯õ£õμ Â›ÁõUPzvÀ ÁÇ[PÀ ÁÈ 
ÁÍºa]°ß ÂøÍøÁ Bμõ²[PÒ. 

20. Evaluate how marketing information systems influence 
international decision-making. 

 \¢øu°¯À uPÁÀ •øÓPÒ \ºÁ÷u\ •iöÁk¨£vÀ 
GÆÁõÖ £õvUQßÓÚ Gß£øu ©v¨¤kP. 

———————— 
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DISTANCE EDUCATION 

COMMON FOR M.B.A./M.B.A.(Marketing Management) 
DEGREE EXAMINATION, MAY 2025. 

Fourth Semester 

LOGISTICS MARKETING AND TECHNOLOGY 

(CBCS 2018 – 2019/ Academic Year – Calendar Year 2024 
Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What do you mean 3PL? 

 3PL GßÓõÀ GßÚ? 

2. What is macro environment? 

 ÷©U÷μõ `ÇÀ GßÓõÀ GßÚ? 

3. Define market segmentation. 

 \¢øu¨ ¤›øÁ Áøμ¯ÖUPÄ®. 

4. What is concentrated marketing? 

 ö\ÔÅmh¨£mh \¢øu¨£kzuÀ GßÓõÀ GßÚ? 

5. What is product line? 

 u¯õ›¨¦ Á›ø\ GßÓõÀ GßÚ? 

6. What is warehouse control system? 

 Qh[S Pmk¨£õmk Aø©¨¦ GßÓõÀ GßÚ? 
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7. What is the importance of LMS software? 

 LMS ö©ßö£õ¸Îß •UQ¯zxÁ® GßÚ? 

8. Define Sales Promotion. 

 ÂØ£øÚ ÷©®£õmøh Áøμ¯ÖUPÄ®. 

9. What are the key components of RFID? 

 RFIDCß •UQ¯ TÖPÒ ¯õøÁ? 

10. Define bench marking. 

 uμ¨£kzuÀ Áøμ¯ÖUP. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

11. (a) Discuss the nature and scope of marketing 
environmental system. 

   \¢øu¨£kzuÀ _ØÖa`ÇÀ Aø©¨¤ß ußø© ©ØÖ® 
÷|õUP® £ØÔ ÂÁõvUPÄ®. 

Or 

 (b) Discuss the importance of marketing of services. 

   ÷\øÁPÎß \¢øu¨£kzu¼ß •UQ¯zuÁzøu¨ 
£ØÔ ÂÁõvUPÄ®. 

12.  (a) Discuss the comparison between differentiated and 
undifferentiated marketing. 

   öÁÆ÷ÁÖ {ÇÀ ©ØÖ® ÷ÁÖ£mh \¢øu¨£kzuÀ 
BQ¯ÁØÖUS Cøh÷¯¯õÚ J¨¥k £ØÔ 
ÂÁõvUPÄ®. 

Or 

 (b) What are the key objectives and methods of pricing? 

   Âø» {ºn¯zvß •UQ¯ SÔU÷PõÒPÒ ©ØÖ® 
•øÓPÒ GßÚ? 
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13.  (a) Write a detailed note on distribution mix decisions. 

   Â{÷¯õP P»øÁ •iÄPÒ £ØÔ¯ Â›ÁõÚ SÔ¨ø£ 
GÊuÄ®. 

Or 

 (b) Discuss the types and traits of salesmanship. 

   ÂØ£øÚ°ß ÁøPPÒ ©ØÖ® £s¦PøÍ 
ÂÁõvUPÄ®. 

14.  (a) What are the key supply chain management 
software? 

   •UQ¯ Â{÷¯õPa \[Q¼ ÷©»õsø© ö©ßö£õ¸Ò 
GßÚ?  

Or 

 (b) Write a detailed note on logistics network 
optimization. 

   uÍÁõh ö|möÁõºU ÷uºÄ•øÓ £ØÔ¯ Â›ÁõÚ 
SÔ¨ø£ GÊuÄ®. 

15.  (a) Discuss the key advances in flight technology. 

   Â©õÚ öuõÈÀ~m£zvß •UQ¯ •ß÷ÚØÓ[PÒ 
£ØÔ ÂÁõvUPÄ®. 

Or 

 (b) How the Global Positioning System (GPS) works? 

   E»PÍõÂ¯ ö£õ¸zxuÀ Aø©¨¦ (GPS) GÆÁõÖ 
ö\¯À£kQÓx? 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Briefly narrate the key approaches to study of marketing. 

 \¢øu¨£kzuÀ £ØÔ¯ B´ÄUPõÚ •UQ¯ 
AqS•øÓPøÍ _¸UP©õP ÂÁ›UPÄ®. 
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17. Explain different types of pricing policies and their 
effectiveness. 

 £À÷ÁÖ ÁøP¯õÚ Âø»U öPõÒøPPÒ ©ØÖ® AÁØÔß 
ö\¯ÀvÓß BQ¯ÁØøÓ ÂÍUS[PÒ. 

18. Discuss the role and importance of supply chain 
management software. 

 Â{÷¯õPa \[Q¼ ÷©»õsø© ö©®ö£õ¸Îß £[S 
©ØÖ® •UQ¯zxÁzøu¨ £ØÔ ÂÁõvUPÄ®. 

19. Discuss the concept of transportation routing, mileage 
and mapping software. 

 ÷©¨¤[ ö©ßö£õ¸ÎÀ ÷£õUSÁμzx ¹mi[ ©ØÖ® 
ø©÷»ä £ØÔ¯ P¸zøu ÂÁõvUPÄ®. 

20. Discuss the nature and scope of ISO 9000. 

 ISO 9000 Cß ußø© ©ØÖ® ÷|õUP® £ØÔ ÂÁõvUPÄ®. 

 

 

  

———————— 
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QUALITY MANAGEMENT 

(CBCS 2018 – 2019 Academic Year/CY 2023 – 2024 Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define quality. 

 uμzøu Áøμ¯ÖUP. 

2. What is 6 sigma concept of quality? 

 uμ® £ØÔ¯ 6 ]U©õ P¸zx GßÚ? 

3. What is total quality control? 

 ö©õzu uμU Pmk¨£õk GßÓõÀ GßÚ? 

4. Write a note on ISO 9000 series. 

 ISO 9000 öuõh›À J¸ SÔ¨ø£ GÊuÄ®. 

5. Define global standards. 

 E»PÍõÂ¯ uμ{ø»PøÍ Áøμ¯ÖUPÄ®. 

6. What are key elements of JIT? 

 âzvß •UQ¯ TÖPÒ GßÚ? 
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7. Write about quality circles. 

 uμ Ámh[PÒ £ØÔ GÊx[PÒ. 

8. What are key elements of TQM? 

 TQM Cß •UQ¯ TÖPÒ GßÚ? 

9. How to maintain quality competitive advantages? 

 uμ©õÚ ÷£õmi |ßø©ø¯ GÆÁõÖ £õμ©›¨£x? 

10. What is global bench marketing? 

 E»PÍõÂ¯ uμ¨£kzuÀ GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

11. (a) Distinguish Actual vs perceived quality. 

   Esø©¯õÚ ©ØÖ® Enμ¨£mh uμzøu 
÷ÁÖ£kzx[PÒ. 

Or 

 (b) Explain the scope of 6 sigma concept of quality. 

   J¸ uμzvß 6 ]U©õ P¸zvß ÷|õUPzøu ÂÍUPÄ®. 

12.  (a) Describe the fundamentals of SQC. 

   SQC Cß Ai¨£øhPøÍ ÂÁ›UPÄ®. 

Or 

 (b) What are the key development in philosophy of 
quality? 

   uμzvß uzxÁzvß •UQ¯ •ß÷ÚØÓ[PÒ GßÚ? 

13.  (a) Explain the key benefits of quality. 

   uμzvß •UQ¯ |ßø©PøÍ ÂÍUS[PÒ. 

Or 
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 (b) Discuss the relationship between quality and cost. 

   uμzvØS® Âø»US® Cøh°»õÚ EÓøÁ¨ £ØÔ 
ÂÁõvUPÄ®. 

14.  (a) Discuss the nature and scope of QS 14000. 

   QS 14000Cß ußø© ©ØÖ® ÷|õUP® £ØÔ 
ÂÁõvUPÄ®. 

Or 

 (b) State the key differences between TQC and TQM. 

   TQC ©ØÖ® TQM Cøh÷¯ EÒÍ •UQ¯ 
÷ÁÖ£õkPøÍU SÔ¨¤hÄ®. 

15.  (a) How to conduct an effective quality review? 

   £¯ÝÒÍ uμ ©v¨£õ´øÁ GÆÁõÖ |hzxÁx? 

Or 

 (b) Discuss the concept of total quality management 
leadership. 

   ö©õzu uμ ÷©»õsø© uø»ø©°ß P¸zøu 
ÂÁõvUPÄ®. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss the meaning and importance of zero defect 
manufacturing. 

 §äâ¯ SøÓ£õk EØ£zv°ß ö£õ¸Ò ©ØÖ® 
•UQ¯zxÁzøu¨ £ØÔ ÂÁõvUPÄ®. 

17. What are the key tools and techniques for quality 
planning? 

 uμ vmhªh¾UPõÚ •UQ¯ P¸ÂPÒ ©ØÖ® ~m£[PÒ 
GßÚ? 
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18. Discuss the emergence of TQC in Japan, US and Europe. 

 á¨£õß Aö©›UPõõ ©ØÖ® I÷μõ¨£õÂÀ TQC 
÷uõßÖÁøu¨ £ØÔ ÂÁõvUPÄ®. 

19. Discuss the concept of total quality management in global 
perspective 

 E»PÍõÂ¯ Ps÷nõmhzvÀ ö©õzu uμ ÷©»õsø©°ß 
P¸zøu ÂÁõvUPÄ®. 

20. Discuss the role of core competencies and strategic 
alliance for ensuring quality. 

 uμzøu EÖv ö\´ÁuØPõÚ •UQ¯ vÓßPÒ ©ØÖ® 
‰÷»õ£õ¯ Tmho°ß £[S £ØÔ ÂÁõvUPÄ®. 

 

  

———————— 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is meant by strategic planning? 
 ‰÷»õ£õ¯ vmhªhÀ GßÓõÀ GßÚ? 

2. What is a strategy formulation? 
 Ezv E¸ÁõUP® GßÓõÀ GßÚ? 

3. Why is it called balanced scorecard? 
 Cx Hß \©{ø» ©v¨ö£s Amøh GßÖ 

AøÇUP¨£kQÓx? 

4. What is Porter’s value chain analysis? 
 ÷£õºmh›ß ©v¨¦ \[Q¼ £S¨£´Ä GßÓõÀ GßÚ? 

5. List out the five critical success factors. 
 I¢x •UQ¯©õÚ öÁØÔU PõμoPøÍ £mi¯¼k[PÒ. 

6. What do you mean by strategic analysis? 
 ‰÷»õ£õ¯ £S¨£õ´Ä GßÖ }[PÒ GßÚ ö\õÀQÕºPÒ? 
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7. Why is business strategy important? 

 ÁoP Ezv Hß •UQ¯©õÚx? 

8. What is meant by strategic alliances? 

 ‰÷»õ£õ¯ TmhoPÒ GßÓõÀ GßÚ? 

9. What is meant by brand strategy? 

 ¤μõsm Ezv GßÓõÀ GßÚ? 

10. What are the types of strategic audit? 

 ‰÷»õ£õ¯ uoUøP°ß ÁøPPÒ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

11. (a) What are the elements of a strategic plan? 

   J¸ ‰»÷»õ£õ¯ vmhzvß TÖPÒ GßÚ? 

Or 

 (b) Distinguish between strategic planning and 
financial planning. 

   ‰÷»õ£õ¯ vmhªhÀ ©ØÖ® {v vmhªhÀ 
BQ¯ÁØøÓ ÷ÁÖ£kzx[PÒ. 

12.  (a) Briefly explain the various elements of mission 
statement. 

   £o AÔUøP°ß £À÷ÁÖ TÖPøÍ _¸UP©õP 
ÂÍUPÄ®. 

Or 

 (b) What are the factors to consider in situation 
analysis? 

   `Ì{ø» £S¨£õ´Âß P¸zvÀ öPõÒÍ ÷Ási¯ 
PõμoPÒ GßÚ? 
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13.  (a) Narrate the Porter’s five forces of competencies. 

   ÷£õºmh›ß vÓßPÎß I¢x £øhPøÍ ÂÁ›UPÄ®. 

Or 

 (b) Briefly explain the steps of strategy formulation. 

   EzvPøÍ E¸ÁõUS® £iPøÍ _¸UP©õP 
ÂÍUS[PÒ. 

14.  (a) What are the steps involved in implementing a 
strategy? 

   J¸ ‰÷»õ£õ¯zøu ö\¯À£kzxÁvÀ EÒÍ £iPÒ 
GßÚ? 

Or 

 (b) What are the different types of functional 
strategies? 

   £À÷ÁÖ ÁøP¯õÚ ö\¯À£õmk EzvPÒ GßÚ? 

15.  (a) List and explain the principles of strategic 
leadership. 

   ‰÷»õ£õ¯ uø»ø©°ß öPõÒøPPøÍ £mi¯¼mk 
ÂÍUPÄ®. 

Or 

 (b) Briefly explain the steps of the strategic control 
process. 

   ‰»õ£õ¯ Pmk¨£õmk ö\¯À•øÓ°ß £iPøÍ 
_¸UP©õP ÂÍUS[PÒ. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the different characteristics of strategic 
decisions. 

 ‰÷»õ£õ¯ •iÄPÎß öÁÆ÷ÁÖ £s¦PøÍ 
ÂÍUS[PÒ. 
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17. Differentiate between economic and non-economic 
environments. 

 ö£õ¸Íõuõμ ©ØÖ® ö£õ¸Íõuõμ® AÀ»õu `ÇÀPøÍ 
÷ÁÖ£kzx[PÒ. 

18. Trace out the special processes involved in strategic 
implementation. 

 ‰÷»õ£õ¯ ö\¯»õUPzvÀ EÒÍ ]Ó¨¦ ö\¯À•øÓPøÍU 
PshÔ¯Ä®. 

19. Explain and illustrate the concept of BCG matrix method 
and bring out its limitations. 

 BCG ÷©m›Uì •øÓ°ß P¸zøu ÂÍUQ ÂÍUPÄ® 
©ØÖ® Auß Áμ®¦PøÍ öÁÎ¨£kzuÄ®. 

20. Discuss the assorted barriers in evaluation and control. 

 ©v¨¥k ©ØÖ® Pmk¨£õmiÀ EÒÍ £À÷ÁÖ uøhPøÍ¨ 
£ØÔ ÂÁõvUPÄ®. 

 

 

  

———————— 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. How does an enterprise prioritize growth? 

 J¸ {ÖÁÚ® ÁÍºa]US GÆÁõÖ •ßÝ›ø© AÎUQÓx? 

2. What do you understand by disruption? 

 Cøh³Ö ‰»® }[PÒ GßÚ ¦›¢x öPõÒQÕºPÒ? 

3. Write about Tows Matrix. 

 ÷hõì ÷©m›Uì £ØÔ GÊx[PÒ. 

4. What is blue ocean strategy? 

 }» ö£¸[PhÀ Ezv GßÓõÀ GßÚ? 

5. What are the advantages of a succession plan? 

 Áõ›_ vmhzvß |ßø©PÒ GßÚ? 

6. What is team based environment? 

 SÊ \õº¢u `ÇÀ GßÓõÀ GßÚ? 
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7. Mention the various causes of growth fatigue. 

 ÁÍºa] ÷\õºÄUPõÚ £À÷ÁÖ Põμn[PøÍU SÔ¨¤hÄ®. 

8. What is assets and capacity domain 

 ö\õzxUPÒ ©ØÖ® vÓß öhõø©ß GßÓõÀ GßÚ? 

9. Write a short notes on the 6s of Kaizen. 

 Kaizen 6s CÀ J¸ ]Ö SÔ¨ø£ GÊuÄ®. 

10. What is the concept of passion for growth? 

 ÁÍºa]UPõÚ BºÁzvß P¸zx GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

11. (a) Analzye the significance of competition and 
cooperation in the growth of an enterprise. 

   J¸ {ÖÁÚzvß ÁÍºa]°À ÷£õmi ©ØÓ® 
JzxøÇ¨¤ß •UQ¯zxÁzøu £S¨£õ´Ä 
ö\´²[PÒ. 

Or 

 (b) Describe the forces that organizational inertia 
consists of. 

   {ÖÁÚ ©¢u{ø»°ß \Uvø¯ ÂÁ›UPÄ®. 

12.  (a) Discuss the guidelines for implementing and 
monitoring growth. 

   PsPõo¨¦U SÊÂÀ ö\¯À£kzxÁuØPõÚ 
ÁÈPõmkuÀPøÍ¨ £ØÔ ÂÁõvUPÄ®. 

Or 

 (b) Explain how effective employee development plans 
can be created. 

   £o¯õÍº ÷©®£õmkz vmh[PøÍ GÆÁõÖ vÓ®£h 
E¸ÁõUP •i²® Gß£øu ÂÍUPÄ®. 
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13.  (a) What are the importance aspects which assist 
business organizations in driving growth? 

   ÁoP {ÖÁÚ[PÎß ÁÍºa]US EuÄ® •UQ¯©õÚ 
A®\[PÒ ¯õøÁ? 

Or 

 (b) Analyze the significance of VRIN characteristics. 

   VRIN £s¦PÎß •UQ¯zxÁzøu £S¨£õ´Ä 
ö\´²[PÒ. 

14.  (a) Give examples to suggest how business organization 
are turning risks into opportunities in the present 
global scenario. 

   uØ÷£õøu¯ E»PÍõÂ¯ `Ì{ø»°À ÁoP 
{ÖÁÚ[PÒ GÆÁõÖ A£õ¯[PøÍ Áõ´¨¦PÍõP 
©õØÖQßÓÚ Gß£øu ÂÍUPÄ®. 

Or 

 (b) Describe three types of innovation. 

   ‰ßÖ ÁøP¯õÚ ¦xø©PøÍ ÂÁ›UPÄ®. 

15.  (a) Discuss the steps to harness workforce diversity. 

   öuõÈ»õÍº £ß•Pzußø©ø¯¨ 
£¯ß£kzxÁuØPõÚ £iPøÍ¨ £ØÔ ÂÁõvUPÄ®. 

Or 

 (b) What are the characteristics and tools of Kaizen? 

   Kaizen Cß £s¦PÒ ©ØÖ® P¸ÂPÒ GßÚ? 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. What are growth propellers and escalators which assist in 
reinventing the future of an enterprise? 

 J¸ {ÖÁÚzvß GvºPõ»zøu «sk Psk¤iUP EuÄ® 
ÁÍºa] E¢xÂø\PÒ ©ØÖ® GìP÷»mhºPÒ GßÚ? 
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17. Discuss the different quadrants of Ansoff’s growth model. 

 Aß\õL¨¤ß ÁÍºa] ©õv›°ß öÁÆ÷ÁÖ ¤›ÄPøÍ¨ 
£ØÔ ÂÁõvUPÄ®. 

18. What is company’s core competency? Discuss the theory 
of strategy. 

 {ÖÁÚzvß ©v¨ö£s vÓß GßÚ? ‰÷»õ£õ¯zvß 
÷Põm£õmøh¨ £ØÔ ÂÁõvUPÄ®. 

19. Mention the guidelines on the basis of which a business 
organization should develop its growth road map. 

 J¸ ÁoP {ÖÁÚ® Auß ÁÍºa]UPõÚ Áøμ£hzøu 
E¸ÁõUP ÷Ási¯ ÁÈPõmkuÀPøÍU SÔ¨¤hÄ®. 

20. Discuss the strategies that can be used by a firm to 
increase efficiency. 

 ö\¯ÀvÓøÚ AvP›UP J¸ {ÖÁÚ® £¯ß£kzuUTi¯ 
EzvPøÍ¨ £ØÔ ÂÁõvUPÄ®. 

———————— 


